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New Growth,
New Heights
Think Asia, Invest THAILAND
An Asian Hub, a World of Opportunity

India

Myanmar
China

Vietnam

Malaysia

Singapore

Indonesia

With its strategic location and excellent
connectivity to more than 3 billion Asian
consumers, Thailand is well known as the
gateway to Asia.
Thailand's competitive business landscape includes a
solid infrastructure and logistics network, diversified
economy, free trade agreements with key partners, a
strong value chain and a skilled workforce.
The country is ready to promote investment opportunities
in high value-added and high-tech businesses.
Investments in target industries set as the country’s
new engine of growth will further benefit from the full
support of the Thai government, including financial
support, a maximum incentive package and new
initiatives to connect companies with academic and
research institutions.
1 Next-generation

Thailand’s New
Engine of Growth

2

automobiles and parts

5 Food

innovation

Smart electronics
and telecoms equipment

6 Medical services
and health care

7

3 Biochemicals

and bioplastics

Aerospace
technology

8

4 Digital

economy

Fuel your investment with
Thailand’s new engine
of growth.

Automation
and robotics

Think Asia, Invest Thailand

Head Office : 555 Vibhavadi-Rangsit Rd., Chatuchak, Bangkok 10900,

Tel: (+66) 2553 8111, Fax: (+66) 2553 8315 E-mail: head@boi.go.th

Overseas Offices)LPQPUN-YHURM\Y[.\HUNaOV\3VZ(UNLSLZ4\TIHP5L^@VYR6ZHRH7HYPZ:LV\S:OHUNOHP:[VJROVST:`KUL`;HPWLP;VR`V

Thailand overview
Located in south-east Asia and just 15 degrees north of the equator, Thailand, covering an
area of nearly 514,000 sq. km (200,000 sq. miles), is almost equal in size to Spain. It is
bordered by Myanmar (Burma), Cambodia, the Lao People's Democratic Republic (Laos)
and Malaysia, and comprises almost 2,500 km of coastline on the Gulf of Thailand and the
Andaman sea.
Thailand is the world’s 32nd largest economy and the second largest economy in the
Association of Southeast Asian Nations (ASEAN), accounting for 17% of ASEAN Gross
Domestic Product (GDP).

The UK is one of the leading European Union (EU) investors in Thailand with UK companies
operating across the Thai economy. The rewards of doing business in Thailand can be
considerable, but it takes time to develop the necessary business relationships. Thailand is
home to over 50,000 British residents.

Benefits to UK businesses exporting to Thailand include a growing affluent middle class,
well-developed infrastructure and the government’s pro-investment policies. Thailand is
ranked in the top 20% of countries listed in the World Bank’s ‘Ease of Doing Business Survey’,
and is also a hub for accessing opportunities in the Greater Mekong sub-region, including
Laos, Cambodia, Burma and southern China.
MARKET EXPERTS

Thank you to our Market Experts
www.Thailand.DoingBusinessGuide.co.uk
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The Sky’s the limit
Choosing a great export training
partner can really help your
company take off in the export
trade!
We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.
Our main aim is to help you
achieve your export and
international trade goals.

Exporting great
ideas to you.

Join us today
t: +44(0)1733 404 400 e: institute@export.org.uk
w: www.export.org.uk

Welcome from Lesley Batchelor OBE, FIEx (Grad) –
Director General, Institute of Export

This new Doing Business in Thailand Guide will help UK businesses prepare for
working in this important market. With a 67 million-strong population and continued
economic growth, Thailand has a ready-made market for British products and services.

Thailand’s economic growth offers many opportunities for British businesses
in a number of sectors especially those to do with infrastructure, education, the
automotive industries, food processing and environmental technologies.

For businesses looking to expand their presence in Asia, Thailand is a good
starting point. Not only is it strategically located in the midst of some of the most
vibrant and fast growing economies in the world, being a founding member of
ASEAN and the ASEAN Free Trade Area (AFTA), Thailand also enjoys strong trade
agreements with Singapore, Malaysia, Indonesia, Philippines, Brunei, Cambodia,
Laos, Myanmar and Vietnam.
Courtesy is very important to Thai people. Being polite and respectful to others
is considered essential to maintaining good business relationships. Although
Thai customs may seem very conservative to some westerners, Thai people are
generally very relaxed and easy-going and will rarely take offence if a foreigner
fails to follow Thai etiquette – Thailand is often called the "land of smiles".

Although Thailand has a reputation for being a difficult market in some ways, the
Institute of Export is always ready to help guide exporters through the ins and outs
of doing business in this fascinating country.

Good luck and keep smiling!

Lesley Batchelor OBE, FIEx (Grad)
Director General – Institute of Export
www.export.org.uk

www.Thailand.DoingBusinessGuide.co.uk
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Foreword from Brian Davidson,
HM Ambassador to Thailand

British merchants, entrepreneurs and companies have played a defining role in the
relations between the UK and Thailand for more than 400 years. The merchant
ship, The Globe, arrived in the Kingdom of Siam in 1612, and received a warm,
Royal welcome from King Songtham. We have not looked back since.
Thailand is an important partner for UK business, and UK business matters for
Thailand. Thais value the quality of British goods and services, the integrity of
British business people, and the long-term commitment of British companies to
the country, through fair weather and foul.

The commercial partnership between our two countries is once again going
through an important phase for both of us. Thailand has bold ambition to upgrade
its economy. It wants higher value-added manufacturing, to become the logistical
hub for mainland ASEAN, to be home to greater digital and R&D-led economic
activity.

At the same time, Thai appetite for a wide range of mechanical equipment, food and
drink products, and high-end retail remains strong. Tourism is the fastest growing
sector in the economy, which means the Thai market continues to become more
and more diverse.
UK companies offer world-class solutions to Thai requirements across a uniquely
wide range of sectors. Thailand welcomes British innovation and creativity,
hand-in-hand with British quality and integrity.

Thailand’s drive to upgrade its economy comes at the same time as the UK is
looking at its own commercial relationships with the world. I am keen to see more
UK companies looking seriously at the opportunities that Thailand offers. The
Department for International Trade (DIT) team at the Embassy, together with the

Business Services team at the British Chamber of Commerce in Thailand (BCCT)
stand ready to help new exporters to understand the Thai market and to find the
right partners.

The BCCT marks its 70th anniversary in 2016. Newcomers to the Thai market have
the chance to benefit from the confidence, wisdom and energy that a network of
70 years’ standing offers. With a membership of over 600 companies of all sizes
and expertise, the BCCT is in a unique position. It offers its members opportunities
to network commercially, to learn about the latest market trends and regulatory
changes, and to have off-the-record access to key decision-makers. This is a
network where new exporters can easily find someone who knows someone
who can help.

As the new British Ambassador in Thailand, I arrive here at a time of great change,
and great opportunity, for both our countries. I look forward to seizing this moment
in close partnership with new and existing exporters.
Brian Davidson
HM Ambassador to Thailand
www.gov.uk/government/world/organisations/british-embassy-bangkok

www.Thailand.DoingBusinessGuide.co.uk
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Foreword from the Thai Ambassador to the United Kingdom,
Kittiphong na Ranong
It gives me great pleasure to contribute to the guide on doing business in Thailand.

Thailand has long been a key destination for British trade, investment and tourism.
The British Chamber of Commerce Thailand, the oldest and largest British Chamber
in Asia with a membership of over 550 companies, is testimony to how British firms
have prospered well in Thailand over the 70 years of its establishment.
Thailand is the second largest economy in ASEAN, strategically located in the heart
of Southeast Asia. Its open economic outlook has made it a favourite destination for
foreign trade and investment. The Thai economy has also shown resilience in the
face of the global economic slowdown. In the second quarter of 2016, Thailand’s
GDP year-on-year growth is registered at 3.5 percent, a strong showing given the
size of its economy. Companies based in Thailand stand to benefit not only from the
Thai market of 67 million people, but also the 625 million strong powerhouse that is
the ASEAN Economic Community (AEC).
Thailand has a well-developed transportation infrastructure. Additional investments
in infrastructure are being made to enhance connectivity and lower the costs of
doing business. This includes over 4,000 kilometres of rail links, mass transit
systems, and improvements of ports and airports. Measures are being taken to
improve our business-friendly environment such as expansion of One Stop Service
Centres to simplify and shorten related governmental administrative processes for
businesses. Ranked 28th in IMD’s World Competitiveness Scoreboard 2016,
Thailand is constantly seeking to do better.
Furthermore, a more enabling business ecosystem is being formed under the
Thailand Economy 4.0 Strategy focusing on the transformation to a value-based
economy. Thailand is looking for partnerships in innovation and research &
development for future advances in sectors such as robotics, smart manufacturing,

foodtech, and aeroengineering. Meanwhile, legal frameworks are being revised
along with the promotion of FinTech, e-commerce and digital economy.

Opportunities lie not only for British investment in Thailand, but also British-Thai
joint ventures to access markets beyond Thailand. The Thai-UK Business
Leadership Council has been set up in June this year with one of the mandates
to look into possible joint investment in third countries, using Thailand as a regional
or international base.

Flexibility in outlook and readiness to adapt has always characterised Thailand and
the Thai people. The Royal Thai Embassy in London stands ready to work closely
with our British counterparts to help British firms start or expand businesses in
Thailand, including to link up with Thai partners. Our website (www.thaiembassyuk.
org.uk) and social media will continue to update key developments in Thailand for
your information.

We can also be contacted at economics@thaiembassyuk.org.uk for any inquiry you
may have.

Kittiphong na Ranong
Thai Ambassador to the United Kingdom
www.thaiembassyuk.org.uk

www.Thailand.DoingBusinessGuide.co.uk
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BRIGHTON COLLEGE BANGKOK
Britain’s top school is now in Bangkok.
Sister of Brighton College, ranked number 1 of all 9,000
co-educational schools in the UK, Brighton College Bangkok
oﬀers its award-winning and innovative education to
pupils between 2 and 18 years of age.

+66 (0)2 136 7898
admissions@brightoncollegebangkok.com

www.brightoncollegebangkok.com
Krungthep Kreetha 15/1,
Srinakarin-Rama 9, Bangkok

Introduction from Greg Watkins,
Executive Director of the British
Chamber of Commerce Thailand

Founded in 1946, the British Chamber of Commerce Thailand (BCCT) is the voice of British
business in Thailand. It is the oldest foreign chamber in Thailand and the largest and oldest
British Chamber in Asia. BCCT has 600 corporate members with more than 2,500 named
representatives and organises more than 120 events each year.

BCCT’s mission statement is:- “To serve the needs and promote the development of British
business in Thailand and as ‘Partners in Progress’ contribute directly to Thailand’s economic
advancement”.

BCCT is among the leading partners in the Department for International Trade (DIT)’s
Overseas Business Network initiative (OBNi). BCCT provides bespoke business-to-business
advice and support to British SMEs seeking to do business in Thailand. This includes:
Business Matching such as identification of potential clients, agents, distributors, franchise
holders, joint venture partners, sponsors, etc. with tailored meeting programmes; Advisory
Services such as legislation and regulatory advice; route to market; and business mentoring;
Event Organisation such as product/services launches, press conferences, business
meetings, trade shows, industry missions, store promotions, networking events, receptions,
etc; Knowledge Exchange including webinars, sector white papers, survey reports, case
studies; and Market Studies such as sector research, competitor analysis. Since the OBNi
began BiSEA has undertaken specific support projects for more than 70 companies.
There are opportunities for British companies in virtually all sectors of the Thai economy
including but not restricted to: transport & infrastructure; agri-business, food & drink; retail
& consumer goods; power & renewable energy; education & skills training; engineering &
machinery; pharmaceuticals & healthcare; and ICT.

In advocating greater market access for its members, BCCT has a seat on the Executive
of the Board of Trade of Thailand and Thai Chamber of Commerce and is active on all the
working groups of the European Association for Business and Commerce (EABC) in Thailand.
BCCT co-founded and actively participates in Britain in South East Asia (BiSEA), a regional
group comprising all the British chambers and business associations in ASEAN countries.
Any companies considering doing business in Thailand are very welcome to engage with
BCCT via the website – www.bccthai.com – or by email – greg@bccthai.com.

Greg Watkins
Executive Director, British Chamber of Commerce Thailand
www.bccthai.com
www.Thailand.DoingBusinessGuide.co.uk
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Department for International Trade (DIT)
(formerly UK Trade & Investment - UKTI)
DIT is the British Government department that helps UK-based companies
succeed in an increasingly global economy. DIT also helps overseas companies
bring their high quality investment to the UK’s economy. DIT’s range of expert
services are tailored to the needs of individual businesses to maximise their
international success. DIT provides companies with knowledge, advice and
practical support.

Through a range of unique services, including participation at selected tradeshows,
outward trade missions and providing bespoke market intelligence, DIT can help
you crack foreign markets and get to grips quickly with overseas regulations and
business practice.
With headquarters in London, DIT have professional advisers around the UK and
staff across more than 100 countries.
Contact DIT

Contact your local International Trade Team or Scottish Development International
(SDI), Welsh Government (WG) or Invest Northern Ireland (INI) offices to find out
more about the range of services available to you.
You can find your nearest International Trade Team at:

www.gov.uk/dit

General enquiry number: +44 (0) 207 215 5000
Department for International Trade
1 Victoria Street
London,
SW1H 0ET
United Kingdom
Email: enquiries@ukti.gsi.gov.uk

www.Thailand.DoingBusinessGuide.co.uk
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About International Market Advisor (IMA)

International Market Advisor (IMA) works
with British and foreign government
departments, Embassies, High
Commissions and international Chambers
of Commerce throughout the world. Our
work helps to identify the most efficient
ways for British companies to trade with
and invest in opportunity-rich overseas
markets.

During the last ten years IMA has
worked with the British Government's
overseas trade and investment
department, the Department for
International Trade (DIT) [formerly
UK Trade & Investment (UKTI)], and has
written, designed, produced, launched
and distributed over one million copies of
more than 100 country-specific print and
multi-media based reports, guides and
publications, including the internationallyrecognised ‘Doing Business Guide’ series
of trade publications. These are composed
of market and industry sector-specific,
multi-format print and digital trade reports,
together with some of the internet’s most
visited international trade websites - all of
which are designed to advise and assist
UK companies looking to trade with and
invest in overseas markets. These reports
and guides are then distributed free-ofcharge through the IMA and DIT global
networks - over 500 distribution outlets in
total. Further distribution takes place at
global exhibitions, roadshows, conferences
and trade missions, and IMA receives daily
requests for additional copies of the guides
from these networks and from businesses
considering exporting.

Each of IMA’s 'Doing Business Guides’ is
produced in three formats: a full colour,
glossy, paper-based brochure; a supporting
fully-interactive and updatable multi-media
based website; and the website contents
available as a free-of-charge downloadable
smartphone/tablet app.

The guides’ contents focus on the market
in question, how to approach that market
and the help and support available, and
include informative market overviews, plus
details of business opportunities, listings
with website links to British and Foreign
Government support services and essential
private sector service-provider profiles.
Sponsoring a ‘Doing Business Guide’
therefore offers a unique opportunity to
positively promote your products and
services to high-profile business leaders,
specific exporters, investors and effective
business travellers who will be actively
seeking out service providers to assist
them in developing their business interests
in the targeted markets.
For more information on IMA
please visit our website:

www.DoingBusinessGuides.com
Contact IMA
Office address

International Market Advisor
1 Clough Street
Buxton
SK17 6LJ
United Kingdom
Email
info@ima.uk.com
General enquiries switchboard
+44 (0) 1298 79562

Media enquiries

Newsdesk & out of hours
+44 (0) 1298 79562

www.Thailand.DoingBusinessGuide.co.uk
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Doing Business in Thailand

ABOUT THIS GUIDE
This guide aims to provide a route map of the way ahead, together with signposts to
other sources of help.

The main objective of this Doing Business in Thailand Guide is to provide you with
basic knowledge about Thailand; an overview of its economy, business culture, potential
opportunities and to identify the main issues associated with initial research, market entry,
risk management and cultural and language issues.

We do not pretend to provide all the answers in the guide, but novice exporters in particular
will find it a useful starting point. Further assistance is available from the Department for
International Trade team in Thailand. Full contact details are available in this guide.

To help your business succeed in Thailand we have carefully selected a variety of essential
service providers as ‘Market experts’.
This guide is available in four formats:
•

•

•

•

website (www.Thailand.DoingBusinessGuide.co.uk)

a ‘free’ downloadable 'mobile device-friendly’ app

this full colour hard-copy brochure

PDF download/e-flipbook (please see the website for more details)

Doing Business in Thailand Guide Team;
Project Director:

Craig Smith

Sponsorship Manager:

James Clowes

Managing Editors:

Creative Manager:

Creative Consultants:

Olivia Taylor / Brian Underwood
Paul King / Claire King

Twistedgifted www.twistedgifted.co.uk

www.Thailand.DoingBusinessGuide.co.uk

Printed using materials
from sustainable sources

‘Doing Business in Thailand Guide’ published in the UK by International Market Advisor Ltd.
© 2016 International Market Advisor Ltd (unless otherwise stated). All rights reserved.
Contains public sector information licensed under the Open Government Licence v3.0.
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Benjakiti Park

THAILAND

The UK is one of the leading European Union (EU)
investors in Thailand with UK companies operating
across the Thai economy. The rewards of doing
business in Thailand can be considerable, but it
takes time to develop the necessary business
relationships.

WHY THAILAND?
www.Thailand.DoingBusinessGuide.co.uk
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Doing Business in Thailand

Summary

Area:
513,120 sq. km

General government gross debt:
43.1% of GDP

Population growth rate:
0.2%

Current account balance:
7.8% of GDP

Population:
68.8 million

Population density:
133 people per sq. km
Urban population:
50.4%

Capital city:
Bangkok (Krung Thep), population:
8.25 million (2016)
Official language:
Thai

Fiscal balance:
0.3% of GDP

Current account balance:
US $31 billion
Exports of goods to UK:
US $2,636 million

Imports of goods from UK:
US $1,289 million

Inward direct investment flow:
US $12.6 billion

Exports + imports as share of GDP:
126.9%

Currency:
Thai Baht (THB)

Nominal GDP:
US $395.3 billion

Real annual GDP growth:
2.8%

[Source: mostly FCO Economics Unit (Latest
update, Apr 2016)]

GDP per capita:
US $5,742.4

Annual inflation rate:
-0.9%
Unemployment rate:
0.9%

Visit the Website and download the free Mobile App

Geography

Located in south-east Asia and just 15
degrees north of the equator, Thailand,
covering an area of nearly 514,000 sq. km
(200,000 sq. miles), is almost equal in size
to Spain. It is bordered by Myanmar
(Burma), Cambodia, the Lao People's
Democratic Republic (Laos) and Malaysia,
and comprises almost 2,500 km of
coastline on the Gulf of Thailand and
the Andaman sea. Thailand stretches
1,650 km from north to south, and 780 km
at its widest point from east to west and
has a tropical climate, with temperatures
ranging from 19 to 38° C (66-100° F).
Monsoon rains fall predominately between
May and July, with cooler, drier weather
between November and March.

The north of the country, along the Myanmar
border, consists of high mountains, which
extend south and westwards down the
Kra Isthmus of the Malay Peninsular to
the border with Malaysia. The east of the
country, mainly hilly and along the Mekong
River, borders with Cambodia and Laos.
The central plain of the country is a
lowland area drained by various river
systems, which feed into the delta at the
head of the Bay of Bangkok. This region is
often called the "rice bowl" of Thailand,
being the most fertile area of the country.
After the Bangkok Metropolitan Region,
this region enjoys the highest per-capita
income in the country.
Government overview

Political situation
A military coup took place in Thailand on
22nd May 2014. Political and administrative
power is now concentrated in the Military

Junta, calling itself the National Council for
Peace and Order (NCPO). In September
2015 The National Reform Council rejected
a draft new constitution. The NCPO
produced a new version which was
approved by over 60% of voters in August
2016, although elections are unlikely to
take place until at least 2017. Supporters
of the new document say it will restore
stability, but critics say it will entrench military
control. Voters also supported a second
measure on the ballot, proposing that the
appointed senate should be involved in
selecting a prime minister. According to the
election commission, turnout was around
55% – well below its target figure of 80%.

Martial law that had been imposed since
just before the coup was lifted in April
2015. However, Article 44 of the interim
constitution gives the head of the NCPO,
General Prayuth Chan-o-cha, wide ranging
powers to enforce law and order. Political
gatherings are banned, and freedom
of assembly and expression remain
restricted. We advise you keep up to date
with the FCO travel advice, monitor the
local media, stay in touch with your travel
company if you have one and avoid
demonstrations.
Since January 2004, there have been
almost daily attacks in the four southernmost
provinces of Thailand. These include
arson, bombings and shootings. Targets
have included civilians and members of
the security forces, government offices,
tourist hotels, discotheques and bars,
shops, marketplaces, supermarkets,
schools, transport infrastructure and trains.

www.Thailand.DoingBusinessGuide.co.uk
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Over 5000 people have been killed and
several thousand more injured. No British
nationals have been killed in these attacks,
but some foreign citizens have been killed
and injured.

Martial law remains in place in the
provinces of Pattani, Yala, Narathiwat,
the Sadao district of Songkhla Province
and some border areas, and there is advice
against all but essential travel to them.
More information on political risk, including
political demonstrations, is available in
FCO Travel Advice. See: www.gov.uk/
foreign-travel-advice/thailand

Business and human rights
There are human rights concerns in
relation to business and employment in
Thailand. Trade unions are legal, although
fairly inactive, and although workers have
the right to strike, few exercise the right to
do so. Trade Union activity remains largely
muted. Farmers also have access to
banks, although generally opt not to
use them.

One area of concern, however, is the
treatment of migrant workers. There are
an estimated 2.5 million migrant workers
in Thailand. Over 2 million are thought
to be from Burma and the majority are
unregistered. Following the coup, many
Cambodian migrant workers were expelled
in June 2014, although some are being
re-admitted with better administration of
migrant procedures.
Most are employed in the construction,
primary and fishing industries or as
domestic help. The Thai Government runs
a verification process for migrants, but
uptake has been low with the majority of

migrants remaining illegal. As such they
are denied access to healthcare or the
minimum wage. There have been many
reports of exploitation of illegal migrants
and organised trafficking. Thailand has not
ratified the 1951 Refugee Convention and
lacks proper refugee and asylum laws.
Refugees in Thailand are required to stay
in camps.

[Source: FCO Overseas Business Risk/gov.uk]

Economic situation

Thailand is the world’s 32nd largest
economy and the second largest economy
in the Association of Southeast Asian
Nations (ASEAN), accounting for 17% of
ASEAN Gross Domestic Product (GDP).
The Thai economy grew by 3% in 2015
as it continued to battle a number of
headwinds, including the slowdown of its
principle export markets. However, 3%
growth was an improvement on the poor
0.7% growth in 2014 caused by political
instability, but still below trend. A key
government priority is to kick-start the
economy as the recovery is not as fast
as hoped and proposed infrastructure
spend is not coming through quickly.
The underlying macro-economic picture is
relatively healthy. Public debt is moderate;
the banking system is capitalised with no
symptoms of an economic or banking
crisis and the low oil price means positive
balance of payments. The Thai Baht has
been weakening in recent months following
monetary policy changes in support of
exporters and interest rates have been
reduced to 1.5%. Unemployment remains
very low at 0.9% and there are shortages

Visit the Website and download the free Mobile App

of skilled labour in some sectors. Thailand
has a labour force of around 39.5 million
– 48% in services; 38% in agriculture and
14% in manufacturing. Population growth
rate is low at 0.2% and Thailand is entering
the phase of an aging society. Inflation is
hovering at 0-1%. Household debt (86%
of GDP) affects some consumer spending.

The tourism sector, a major economic
driver, continues to recover. In May 2015
tourism revenue increased by 38 % yearon-year following 2.3 million tourist arrivals.
In the first five months of 2015, the number
of foreign tourist arrivals rose by 24% on
a year earlier and generated 25% increase
in tourism revenue, mainly due to Chinese
and East Asian tourists. The country had
a continued flow of inbound tourists in the
latter half of the year. Tourism revenue
from foreign tourists was around THB 1.4
trillion (£2 billion) in 2015. Tourism, which
accounts for 17% of GDP, is therefore
playing an important role in supporting the
economy.

Public investment on mega-infrastructure
projects (£45 billion spend planned from
2015-22) and government spending are
also starting to improve. Half of the
contracts for the government’s road
and water management projects have
been signed and about THB 10 billion
(£0.2 billion) worth of projects began
construction in the second half of 2015.

Thailand is also making renewed efforts
to attract foreign direct investment and
move up the value chain. The new Board
of Investment International Headquarters
package offers good incentives and levels
the playing field with Singapore and Hong
Kong. The new Digital Economy strategy
is also aimed at moving Thailand’s economy
into new higher value areas. Broadband,
electronic transactions and 4G licences
are all in the pipeline. Efforts are also
being made to crack down on corruption.
Further reforms are necessary including
reform of the Foreign Business Act and
Customs practices; the need for better
soft infrastructure (laws and education

– education expenditure is 7.6% of GDP);
improved logistics infrastructure (logistics
cost are 18% of GDP compared to 9-12%
for developed nations); research and
development (R&D) investment
(investment in R&D is a mere 0.21% of
GDP compared to 2-3% for developed
nations) and enhanced skills, productivity
and competitiveness.

Meanwhile, the May 2014 coup led to the
suspension of the EU-Thai Free Trade
Agreement negotiations. The EU has
issued Thailand with a “yellow card” for
Illegal, Unreported and Unregulated (IUU)
fishing and Thailand remains at Tier 3 of
the US “Trafficking in Persons” report.

[Source: FCO Overseas Business Risk/gov.uk]

According to the Thai Government’s
Ministry of Finance Fiscal Policy Office,
the Thai economy in Q2/2016 reflected
improving signs from the previous quarter,
particularly domestic expenditures, which
were supported from economic stimulus
measures and accelerated government
expenditures. However, external demand
as shown by the export of goods showed
a contraction. Meanwhile, supply-side
indicators showed improving signs as the
manufacturing sector showed a positive
expansion and the tourism sector reflected
by the number of inbound foreign tourists
continued to expand. See: www.fpo.go.th/
FPO/member_profile/itadmin/upload/file/
Eng-Monthly%20JUN&Q2-2016(3).pdf
[Source: Thai Ministry of Finance]
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Doing Business in Thailand

Read the World Bank’s more in-depth
publication on the issues of doing
business in Thailand “Doing Business
2016 – Measuring Regulatory Quality
and Efficiency, Economy Profile 2016
Thailand”. See: www.doingbusiness.org/
~/media/giawb/doing%20business/
documents/profiles/country/tha.pdf

See also the Bank of Thailand overview
of the county’s financial landscape:
www.bot.or.th/English/FinancialInstitutions/
FIStructure/Pages/default.aspx
Economic overview

Thailand is the second largest economy in
the Association of Southeast Asian Nations
(ASEAN), accounting for 17% of ASEAN
Gross Domestic Product (GDP).

The UK is one of the leading European
Union (EU) investors in Thailand with
UK companies operating across the Thai
economy. The rewards of doing business
in Thailand can be considerable, but it
takes time to develop the necessary
business relationships.

UK investors include BG, Tesco (their
largest overseas operation), HSBC,
Standard Chartered, Triumph Motorcycles
and Prudential.
Thailand is home to over 50,000 British
residents.
Benefits to UK businesses exporting to
Thailand include:

•
•

growing affluent middle class
well-developed infrastructure

•

•

•

ranked in top 20% of countries listed
in the World Bank’s ‘Ease of Doing
Business Survey’. See: www.doing
business.org/data/exploreeconomies/
thailand
government’s pro-investment policies

hub for accessing opportunities in the
Greater Mekong sub-region, including
Laos, Cambodia, Burma and southern
China

Strengths of the Thai market include:
•
•
•

50% of the world’s population within
a five hour flight

comprehensive infrastructure
investment plan

modern industrial estates and
incentives available from the Thailand
Board of Investment (BOI). See:
www.boi.go.th/index.php?page=
index&language=en

Contact a DIT (formerly UKTI) Thailand
export adviser for a free consultation if you
are interested in exporting to Thailand.
See: www.greatbusiness.gov.uk/ukti

Contact UK Export Finance (UKEF) about
trade finance and insurance cover for UK
companies. See: www.gov.uk/government/
organisations/uk-export-finance. You
can also check the current UKEF cover
position for Thailand at: www.gov.uk/
guidance/country-cover-policy-andindicators#thailand.
[Source: FCO Overseas Business Risk/gov.uk]

Visit the Website and download the free Mobile App

Growth potential

Economic growth
Thailand is the world’s 29th largest economy
with a GDP of US $395 billion. GDP
growth averaged 4.1% between 2000 and
2013, according to HSBC.

The Thai economy grew 3.5 to 4.6%
in 2015, fuelled by the government’s
infrastructure investment plans.

Thai GDP is made up of:
•

manufacturing – 44%

•

agriculture – 10%

•
•
•

communication and transport – 12%

Trade between the UK and Thailand

UK goods exports to Thailand were valued
at £1.29 billion, and services exports
totalled £604 million in 2015.

[Source: FCO Economics Unit/gov.uk (Oct 2016)]

Top UK goods exports to Thailand are:
•

iron and steel

•

electrical machinery

•
•
•

hotel and restaurant – 5%

•

finance – 5%

ASEAN
The Association of South-East Asian
Nations (ASEAN) is considerably larger
than the EU and with over 600 million
residents is an increasingly important
economic region.

It is predicted that the ASEAN economy
will become the fourth largest single
market by 2030. An additional 300 million
residents from the region will also enter the
middle class.

Free Trade Agreements (FTAs]
EU-Thailand negotiations for a FTA were
postponed following the 22nd May 2014
military intervention. Thailand has entered
into a number of bilateral and ASEAN Free
Trade Agreements. Details are available
from the Thai Department of Trade
Negotiations. See: www.thaifta.com/
english/dtn/ftarta.html

•
•
•
•

road vehicles

power generating machinery and
equipment
medicinal and pharmaceutical
specialised machinery

general industrial machinery

non-metallic mineral manufactures
photographic and optical goods
beverages

In July 2016, the UK and Thailand
Governments announced the launch of
the Thai-UK Business Leadership Council.
The purpose of the Council is to look for
creative ways to encourage Thai and
British businesses to build new and
innovative partnerships, as well as
encourage the governments of both
countries to foster trade and investment
in both markets. These objectives include:

•

To actively promote trade and
investment opportunities between
the two countries
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•

•

•

Doing Business in Thailand

To advise and support both
governments in the creation of
a business environment that helps
companies to trade and invest, and that
nurtures entrepreneurial endeavour
To help identify potential business
opportunities and partnerships in
both countries, as well as to help
identify business opportunities and
other co-investment opportunities
in third countries and multilateral
business projects
To encourage governments and
businesses to create a culture that
rewards innovation, creativity and
experimentation

The inaugural meeting of the Council was
held on 3rd October 2016 in Thailand.
Thailand world ranking
In addition:
•

•

•

The World Economic Forum’s Global
Competitiveness report 2016-17 ranks
Thailand 34th out of 138 (the UK is
ranked 7th): www3.weforum.org/docs/
GCR2016-2017/05FullReport/
TheGlobalCompetitivenessReport20162017_FINAL.pdf

Contact a DIT (formerly UKTI) export
adviser at: www.greatbusiness.gov.uk/ukti/
for a free consultation if you are interested
in exporting to Thailand.

Contact UK Export Finance (UKEF) about
trade finance and insurance cover for UK
companies. You can also check the current
UKEF cover position for Thailand. See:
www.gov.uk/guidance/country-cover-policyand-indicators#thailand
[Source: Department for International Trade (DIT)/
gov.uk]

In 2015 Thailand was ranked 76th
out of 168 countries in Transparency
International's latest corruption
perception index (the UK ranked 10th):
www.transparency.org/cpi2015/
#map-container

Thailand is ranked 49th out of 189 in the
World Bank’s 2015 Ease of Doing
Business index (the UK ranked 6th):
www.doingbusiness.org/rankings

Visit the Website and download the free Mobile App

LOCAL FOCUS
GLOBAL REACH
We do business where you do business.
Thailand is a gateway to ASEAN.
Our lawyers in Thailand are here to serve clients who want to expand
their business within the region.
Through our extensive global reach and strong local market knowledge,
we deliver first-rate legal services to a broad range of industries.
We help clients with their legal needs where they want to do business.
Please email us for our MAKING FOREIGN INVESTMENT IN THAILAND: A Corporate Guide 2015.
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DLA PIPER’S EXPERTISE
IN THAILAND
Corporate
Cor por ate – we
we represent
represent local
loc al aand
nd iinternational
n t e r n at i o n a l
cclients
lient s including
including start-up
st ar t- up eenterprises,
nterprises, vventure
enture
capitalists,
c apit alist s, iinvestment
nvest ment bbankers,
ankers, financial
financial aadvisers,
d v i se r s ,
private
private equity
equit y ffunds
unds and
and ppurchasers
urchasers of
of d
distress
istress assets
a s se t s
in relation
relation tto
o nnew
ew bbusiness
usiness eestablishment.
s t ab lishme nt . W
d v i se
in
Wee aadvise
on laws
laws aand
nd regulations
regulations rrelating
elating tto
o fforeign
oreign investment
i nve s t m e n t
on
in T
hailand (including
(including liaising
liaisingg w
ith tthe
he Board
Board o
Investment
Thailand
with
off Investment
o
T h a i l a n d for
f o r foreign
f o r e i g n iinvestment
nve s t m e n t aapprovals);
p p r ov a l s); jjoint
oint
off Thailand
vventure
e nt u r e agreements;
ag r e e m e nt s ; shareholders’
s h a r e h o l d e r s’ aagreements;
g r e e m e nt s ;
m
ergers and
and aacquisitions;
cquisitions; restructurings
restructurings and
and d
ivestitures;
mergers
divestitures;
due
due diligence
diligence iinvestigations;
nvestig ations; and
and preparation
prepar ation and
a nd
nnegotiation
egotiation o
off ttransaction
r ansac tion agreements.
a g re e m e n t s .

Insurance
an d R
Reinsurance
e i n s ur a n c e – w
with
i t h particular
p ar ticul ar
I n s ur a n c e and
regional
k n ow l e d g e and
a n d eexpertise
x p e r t i s e in
i n tthe
h e iinsurance
nsur ance
r e g i o n a l knowledge
sector,
sec tor, w
wee hhave
ave aadvised
dvised nnumerous
umerous major
major international
i n t e r n at i o n a l
and
i n s u r a n c e companies,
c o m p a n i e s , bbrokers
r o ke r s and
and o
other
ther
a n d llocal
o c a l insurance
insur ance -related intermediaries
intermediaries in the
the ffollowing
ollowing areas:
are as:
insurance-related
regulator y and
and compliance
compliance iissues,
ssues, claims
c l aim s
corpor ate , regulatory
corporate,
handling, eemployment
mployment iissues,
ssues, licensing,
licensing, rrestructuring,
estruc turing,
handling,
and rreal
e al estate.
est ate . Lawyers
L aw yers iin
no
ur Bangkok
B angkok office
of fice hhave
ave
and
our
many yyears
e ar s o
pr ac tic al hands
hands on
on experience
experience working
wo r k i n g
many
off practical
wit h cclients
lient s iinn the
t he insurance
insur ance industry
industr y aand
nd aare
re extremely
e x t re m e l y
with
knowledgeable
bout both
bot h international
international aand
nd local
loc al market
m a r ke t
k nowledge able aabout
conditions
and practices.
p r ac t ice s .
conditions and

E
m p loy me n t – w
a r e eexperienced
x p e r i e n c e d in
Employment
wee are
i n aadvising
d v i s i n g on
on
aw
i d e rrange
a n g e of
o f hhuman
u m a n resources
r e s o u r c e s – rrelated
wide
e l a t e d matters
m at ter s
in
vo l v in g eemployment
m p loy m e nt and
a n d cconsultancy
involving
o n s ul t a nc y agreements,
ag r e e m e nt s ,
ccompensation
o m p e n s a t i o n aand
n d bbenefits,
e n e fi t s , pprovident
r ov i d e n t and
a n d pension
pension
sschemes,
c h e m e s , eemployee
m pl oye e sh
are o
share
options,
pt i o n s , employment
em pl oy m e n t
iincentives,
n c e n t i ve s , d
is cr imi n a t i o n and
a n d dismissal
discrimination
dis mis s a l issues,
is s ue s ,
ttransfer
r a n s fe r o
mployees uupon
pon ccorporate
off eemployees
orpor ate rrestructuring
e s t r uc t ur ing
((i.e.
i.e . transmission
t r ansmission o
usiness), occupational
off bbusiness),
occupational retirement
re t ire m e n t
sschemes
chemes aand
nd iimmigration
mmigr ation issues
issues (including
(including entry
entr y
ppermits,
ermit s, vvisas
isas aand
nd ppermanent
ermanent rresidency).
esidenc y).

Intellectual
Pr o p e r t y and
a n d Technology
Tec h no log y –
I nt e llec t u a l Property
Proper t y and
a nd T
Te
echnolog y (IPT)
our
Technology
(IP T ) lawyers
law yers
our Intellectual
Intellectual Property
experience iinn the
the areas
areas of
of ccomplex
o m ple x
have
have cconsiderable
onsiderable experience
and IP
IP llicensing
icensing arrangements,
arrangements, corporate
c o r p o r at e
distribution
distribution and
(including m
ergers and
and acquisitions,
acquisitions, joint
joint
transactions
mergers
transactions (including
nd llistings)
istings) iin
n tthe
he IPT
IP T ssector,
ector, data
dat a pprivacy
r i v ac y
ventures
ventures aand
franchising, advertising
adver tising llaws,
aws, IIP
P aand
nd IT
IT llaw,
and
aw,
and ssecurity,
ecurit y, franchising,
IT o
utsourcing, litigation
litigation and
and aarbitration,
r b i t r at i o n ,
IP
outsourcing,
IP pprosecution,
rosecution, IT
and strategic
strategic advice
advice aand
nd aanalysis,
nalysis, procurement
p ro c u r e m e n t
lobbying
lobbying and
of ttelecom
elecom and
and IIT
T products
products and
and sservices
er vices and
a nd
or
or ssupply
upply of
nd IT
IT projects.
p ro j e c t s . W
also hhave
ave extensive
extensive dispute
dispu te
telecoms
Wee also
telecoms aand
experience iin
n tthis
his area.
a re a .
resolution
resolution experience

F
i n a n c e and
a n d Projects
P ro je c t s – tthe
he team
Finance
te a m bring
br in g Finance
Fin a nc e
a n d PProjects
r o j e c t s eexpertise
x p e r t i s e tto
o c a l aand
n d international
inter n at ion al
o llocal
and
c o r p o r a t i o ns , bbanks
a n k s and
a n d financial
fin a n c i a l iinstitutions.
ns t itu t i o ns .
corporations,
O
u r sservices
e r v i c e s include
inc lu d e account
ac c o u nt receivable
r e c e i v a b le financings,
fin a nc in g s ,
Our
aacquisition
cquisition financings,
financings, aasset-based
sset- based financings,
financings, leasing,
le asing,
ccapital
apit al m
arket s ((debt
debt aand
nd eequity),
quit y)), debt
debt restructurings
re s t r u c t u r i n g s
markets
securitisations and
a nd
aand
nd in
solvencies, pr
ojec t fifinancings,
nancings, securitisations
insolvencies,
project
sstructured
truc tured financings.
financings.

Litigation and
and Regulatory
Regulator y – o
ur team
te am iin
nT
h ail a nd
Litigation
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Thailand
has an
an eexceptional
xceptional depth
dept h of
of rresources
esources to
to manage
manage all
all
has
t ypes of
of llocal
oc al and
and ccrossborder
rossborder ccommercial,
ommercial, corporate
co r p o r at e
types
and fifinancial
nancial disputes
disputes whether
whet her bbyy m
e ans of
of litigation,
li t i g at i o n ,
and
means
arbitr ation, mediation
mediation or
or al
ternative dispute
dispute rresolution.
esolution.
arbitration,
alternative
Our tteam
e am hhas
as extensive
extensive eexpertise
xper tise iinn court
cour t procedures
p ro ce d u re s
Our
i n the
t h e vvarious
a r i o u s Thai
T h a i jurisdictions
j u r i s d i c t i o n s aand
n d in
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l o c a l Thai
Thai
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aarbitration
r b i t r a t i o n including
o f tthe
inc lu d in g those
t h o s e subject
su b j e c t to
to the
t he rules
rule s of
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T
h a i Arbitration
Ar b it r a t i o n Institute,
e n ter
Ins t itu te , the
th e Thai
Th a i Arbitration
Ar b it r a t i o n C
Thai
Center
((THAC),
T H AC ), the
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the O
f fi c e of
o f IInsurance
nsur ance C
o m m i s s i o n and
a n d tthe
Office
Commission
T
hai C
h a m b e r of
of C
o m m e r c e . We
We aapproach
pproach dispute
dispute
Thai
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it h a focus
focus ensuring
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a ccourse
ourse of
he
of action
ac tion is
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esigned tto
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achieve for
for clients
client s tthe
designed
m
os t d
e sir a b le o
utcome in
in the
t he m
ost cost-effective
cost- efffec tive way.
w ay.
most
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outcome
most
International Arbitration
Arbitration – w
are aalso
lso eexperienced
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International
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iinn all
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off international
bbyy tthe
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v ar io u s international
in t e r n a t io n a l ar
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arbitration
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( WIPO), and
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Property
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relating to
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atters,
o
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issues, amongst
amongst others.
others.
m
arine aand
marine

Marine – we act for shipowners, charterers, commodity
traders, insurers, banks, logistics operators, port
authorities, terminal operators, shipbuilders, ship repairers
and cargo owners. We advise in relation to charter
parties, collisions, salvage and casualties, cargo claims,
commodity disputes, logistics, port authority and terminal
liabilities, the sale and purchase of ships, marine insurance,
shipbuilding and shipping finance. Contentious work
involves arbitration and court proceedings locally,
regionally and internationally. Non-contentious work
involves the negotiating and drafting contracts, insurance
policies, standard terms and conditions and advice on risk
management and contingency planning.
Mergers and Acquisitions – we handle many M&A
transactions each year both domestic and cross-border,
covering the full spectrum of high, mid and low value
deals. Our lawyers work actively to project manage the
many legal and non-legal aspects of a typical acquisition
and help drive each transaction to a successful and
efficient conclusion. We have strong experience in
due diligence investigation, pre-deal restructuring and
post-deal integration issues and have the critical resources
required to manage entity transfer/elimination and the
related impact on commercial agreements including,
with the assistance of our finance group, restructuring
and renegotiating finance arrangements and credit
facilities, and with the help of our tax group, designing
and implementing the necessary tax planning strategies
to develop pre-and post-deal structures.
Private Equity and Venture Capital – we can
advise clients across the full life cycle of private equity
transactions from the formation and post-formation
stages through to exits, whether by trade sale, secondary
buyout, IPO or refinancing, including securitisations and
high yield bond issues. We regularly advise on fundraisings
by, and investments into private companies and have
significant expertise in co-ordinating the fundraising
process across multiple jurisdictions. Our private equity
specialists manage transactions with an understanding of
the legal issues, structuring requirements and regulatory
environments affecting clients at all stages of the process.
We offer venture capitalists a complete range of services
ranging from fund formation to venture capital financing
representation, including privatisation transactions,
leveraged buyouts, recapitalisations and roll-up
transactions.

Real Estate – we handle all manner of real estate
transactions in Thailand, ranging from large industrial,
commercial sites or project developments to smaller
domestic conveyancing matters. Key areas of our
real estate practice in Thailand include commercial
and residential acquisitions, disposals, property due
diligence investigation and leases; major residential
and industrial site developments, multi-occupational
commercial developments and investments; property
developments and financings; mortgage portfolio
securitisations; mortgages; auctions, tenders and sealed
bids; property litigation; landlord and tenant issues; and
property management. Our clients in Thailand include
major retailers, corporations, property developers,
contractors, architects and surveyors, private client
investors and developers, building managers and
incorporated owners. Our approach is to secure the best
outcome from each transaction and to achieve our clients’
property-related goals in a timely and effective manner.
Restructuring – we advise on the restructuring of
businesses involving the disposal of non-core assets,
recapitalisation of companies and rescheduling of
borrowings. With extensive experience in advising debtors
and controlling shareholders in workout situations,
we advised on numerous financial restructurings and
operational restructurings. Our lawyers provide detailed
analyses to enable clients to evaluate and make difficult
judgement calls, devise strategies for management or
controlling shareholders in “workouts”, advise on the
acquisition of operating assets or equity interests from
distressed companies and asset management companies,
help source new funding and equity investment in
distressed assets from our strong investor client
base. We advise hedge funds, private equity, steering
committees of creditors, lead banks and other creditors
in restructurings and enforcement actions and have
acted for international and local Thai banks, investment
banks and specialist distressed asset investors in relation
to contentious insolvency litigation including under
Thailand’s Bankruptcy Act, consensual workouts and debt
restructurings, bulk sales of Non-Performing Loans and
debt trading, strategies to maximise value from distressed
assets (such as the use of property funds, Special
Purpose Vehicles (SPVs) and securitisation techniques).
We regularly advise financial advisers and accountants
on risk management matters and have established a sound
track record in representing planners in formal business
reorganisations under Thailand’s Bankruptcy Act with
strategies devised by our partners leading to successful
financial and operational restructuring.
Tax and Customs – our tax expertise in Thailand means
we can provide international and domestic tax-efficient
planning advice for all organisational models. We have
tax specialists who can advise on corporate tax, transfer
pricing, individual tax (both local and expatriate
employees) income, business (applicable to certain
industries) and Value Added Tax (VAT). Our group also
advises on other tax-related scenarios such as withholding
taxes on cross-border licensing and services, import VAT
and customs duty applicable to imported items and local
real property-related charges.
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RESEARCHING THE MARKET
THAILAND

Talking to other people in your industry and regularly
visiting Thailand will give you access to the most
current advice, and such experience can often lead to
new insights and form the basis for further research.
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Doing Business in Thailand

Researching the market
Consultation and bespoke research

Taking a strategic approach
British companies are advised to undertake
as much market research and planning
as possible. Doing business with Thailand
can be challenging, but taking a strategic
approach is the key to making the process
manageable. The first step is to spend
some time thinking about your company's
Thailand objectives.

The questions listed below should help
you to focus your thoughts. Your answers
to them will highlight areas for further
research and also suggest a way forward
that is right for your company. You may
then want to use this as a basis for
developing a formal Thailand strategy,
although this may not be necessary or
appropriate for all companies:
Your Aims
•

•

•
•

Do you wish to buy from Thailand, sell
to Thailand or both?

Do you wish to establish your own
company presence in Thailand, for
example through partnering with a
franchisee, forming a joint venture,
setting up a local representative office,
regional office or regional operating
headquarters?

Do you need to be involved in Thailand
at all?
Do you see Thailand as part of a wider
plan including other South-East Asian
markets?

Your Company

•

•
•
•
•

What are the unique selling points for
your product or service?
Do you know if there is a market for
your product in Thailand?

Do you know if you can be competitive
in Thailand?

Are your competitors already in
Thailand? If so, what are they doing?

Do you have the time and resources
to handle the demands of
communication, travel, product
delivery and after-sales service?

Your Knowledge

•

•
•
•

Do you know how to secure payment
for your products or service?
Do you know where in Thailand you
should start?
Do you know how to locate and
screen potential partners, agents or
distributors?

Have you carried out any Thailandspecific customer segmentation, and
do you know how to best reach
potential customers in-market?

It is unlikely that you will have the answers
to all these questions at the outset and
these “knowledge gaps” should form the
basis for further research and investigation.
Some of these questions will require
quantitative research in your sector, while
others involve more contextual and cultural
considerations.

Visit the Website and download the free Mobile App

Talking to other people in your industry
and regularly visiting Thailand will give you
access to the most current advice, and
such experience can often lead to new
insights and form the basis for further
research. You will be able to find out some
free information from carrying out desk
research.
Help available for you

The UK Department for International Trade
(DIT, formerly UK Trade & Investment –
UKTI) provides tailored support packages
for companies who are:
•

•

•

first time exporters (FTEs): www.gov.
uk/government/collections/uk-tradeand-investment-services-forexporters# first-time-exporters-ftes

small and medium-sized enterprises
(SMEs): www.gov.uk/government/
collections/uk-trade-and-investmentservices-for-exporters#small-andmedium-sized-enterprises-smes

medium-sized businesses (MSBs):
www.gov.uk/government/collections
/uk-trade-and-investment-services-forexporters#medium-sized-businessesmsbs

See: www.gov.uk/government/organisations/ department-for-international-trade/
about/about-our-services, for further
information. The following details are
a selection from the website:

Business opportunities
UK companies are set to benefit from a
unique new five-year programme presenting
real-time export opportunities that you
can apply for online. This is part of a
move to get 100,000 additional companies
exporting by 2020.
Launched in November 2015, Exporting
is GREAT is part of the UK Government’s
GREAT campaign, and presents live
export opportunities to UK businesses
across a range of media outlets and
digital channels.

Hundreds of these export opportunities,
with a potential total value of more than
£300 million, are hosted on a new platform,
www.exportingisgreat.gov.uk, with many
more set to come online each month.

“Exporting is GREAT” provides advice and
expertise to support businesses at every
step on their exporting journey, from initial
interest to selling in-market, and includes
a year-long roadshow travelling the UK,
giving face-to-face assistance to potential
exporters, and using the latest technology
to connect these businesses with live
export opportunities.
Events and missions
Taking part in overseas exhibitions is
an effective way for you to test markets,
attract customers, appoint agents or
distributors and make sales. DIT's
Tradeshow Access Programme (TAP)
provides grant support for eligible SMEs
to attend trade shows overseas.

Participation is usually as part of a group,
a great advantage for inexperienced
businesses, and is usually led by one
of DIT's Accredited Trade Associations
(ATOs). ATOs work with DIT to raise the
profile of UK groups and sectors at key
exhibitions.
The DIT calendar of events has some
400 core events and missions, and 1,000
opportunities across the TAP ‘Trade
Access Programme’ and the English
national regions.

DIT Events Portal
The DIT Events Portal provides a single
calendar view of all DIT events and
missions, and has been developed to
provide companies with more detailed
information on each event in order to help
them decide on the most appropriate event
to attend. The calendar can be filtered and
searched by sector and/or market.
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There are also detailed events websites
which include more information about the
event and also allow users to register for
an event.

The DIT Events Portal is your central hub
for business and networking opportunities.
Search for future events and missions,
register online and network with fellow
delegates. See: www.events.ukti.gov.uk

Webinars
The DIT webinar service runs hundreds
of free hour-long internet events covering
topics, sectors and countries around the
world, helping you shape your export plan.
These events allow you to interact with the
experts in specific sectors and countries
and allow you to ask questions to enhance
your knowledge.
To see upcoming DIT webinars, please
visit: www.events.ukti.gov.uk and search
for webinars.

Overseas Market Introduction Service
You can also commission an Overseas
Market Introduction Service (OMIS) to
help you enter or expand your business
in Thailand. Under this service, the British
Chamber of Commerce in Thailand’s
(BCCT) Business Services team,
who have wide local experience and
knowledge, can identify business partners
and provide the support and advice most
relevant to your company's specific needs
in Thailand. Contact the BCCT team in
Bangkok for more information. See the
‘Resources’ section later in this guide.

Other Department for International Trade
(DIT) services
DIT assists new and experienced exporters
with information, help and advice on
entering overseas markets such as Thailand.

These services include:

•

An Export Health Check to assess
your company’s readiness for exporting
and help develop a plan of action;

•

Training in the requirements for trading
overseas;

•

Help to grow your business through
online exports;

•

•
•
•
•
•
•
•
•
•
•

Access to an experienced local
International Trade Adviser;

Specialist help with tackling cultural
issues when communicating with Thai
customers and partners;
Advice on how to go about market
research and the possibility of a grant
towards approved market-research
projects;

Ongoing support to help you continue
to develop overseas trade and look
at dealing with more-sophisticated
activities or markets;

Information, contacts, advice, mentoring
and support from DIT staff in the UK
and their network of staff in Thailand;
Support to participate in trade fairs in
Thailand;

Opportunities to participate in sectorbased trade missions and seminars;
Access to major buyers, local
government and supply chains in
Thailand;

Advice on forming international joint
ventures and partnerships;
Exploratory visits to Thailand;

Alerts to the latest and best business
opportunities.
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To find out more about commissioning
any of these services, contact a DIT Export
Adviser at: www.greatbusiness.gov.uk/ukti/
for a free consultation, or see further
details at: www.gov.uk/government/
organisations/department-for-internationaltrade/about/about-our-services
E-Exporting Programme
DIT’s E-Exporting Programme aims to
help UK companies get their brands to
millions of global consumers and grow
their business through online exports.

DIT’s E-Exporting Programme helps
UK companies who are:
•

new to selling online

•

experienced in online sales, but are
looking to sell on multiple platforms
globally

•

already selling online, but need help
with specific issues

The programme enables you to:

•

•

•
•

arrange a free meeting through
your local DIT office to get expert
international trade advice and support,
and access to DIT’s global network of
contacts. See: www.contactus.ukti.gov
.uk/office-finder
meet a Digital Trade Adviser where
relevant, to help you develop and
implement an international online
strategy

set up on e-marketplaces quickly and
also identify new e-marketplaces
around the world

access better than commercial rates to
list on some e-marketplaces, including
lower commission fees and ‘try for
free’ periods. See: www.gov.uk/
guidance/e-exporting#preferentialrates

•

•

access the ‘E-Expertise Bank’, a
community of over 175 B2B/B2C
service providers offering free advice.
See: www.gov.uk/guidance/e-exporting
#eexpertise

join DIT’s mailing list for opportunities
to hear from industry experts, network
with like-minded individuals and find
out about e-commerce trends

Open to Export
Open to Export is DIT’s free, online advice
service for UK companies looking to grow
internationally. It offers free information
and support on anything to do with
exporting and hosts online discussions
via its forum, webinars and social media
where businesses can ask any export
question, and learn from each other.
Open to Export can be accessed at:
www.opentoexport.com.

In-market support
If you already export, and have decided
Thailand is part of your business strategy,
you are advised to contact the DIT team
in Bangkok prior to your visit to discuss
your objectives and what help you may
need (see the ‘Resources’ section later
in this guide). Together with the Business
Services team of the British Chamber of
Commerce Thailand (BCCT), they can
provide a range of Thailand-specific
services for you, including the provision of
market information, validated lists of agents
/potential partners, key market players or
potential customers; establishing interest
from such contacts; and arranging
in-market appointments for you. In
addition, they can also organise events
for you to meet contacts in Thailand, or
to promote your company and your
products/services.
[Source: Department for International Trade
(DIT)/gov.uk]
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Parker Bridge Recruitment is widely respected as one of Southeast
Asia’s fastest growing and reputable recruitment agencies. With a
structure focused on providing specialist recruitment across industrial,
finance, information technology, FMCG industries and contract and
payroll services, our reputation and commitment to providing superior
services is backed up by 45+ years’ experience.
Connecting the right talent is much more than
just a simple placement. For us, ensuring you
have the best possible experience is pivotal to
our ongoing success as exceptional recruiters.
With offices in Thailand, Malaysia, Eastern
Seaboard, Auckland, Wellington and Sydney,
a wealth of industry awards, a genuine
commitment to deliver excellence and a passion
for what we do, we simply are...the best find in
recruitment. Finding the right people can be time
consuming and difficult to navigate. By choosing
to work with Parker Bridge Recruitment you
not only get the benefit of our many years of
experience and local knowledge—you get the
insight of our recruiters who are committed to
working for you and the flexibility and true
responsiveness of a specialised recruitment
agency.
Our core belief - why training?

Parker Bridge constantly offers training and
professional development programs for our
consultants. Everybody goes through Training
Academy, and our development programs.

Developing your employee’s skills doesn’t
just lead to an improvement in the quality of
their work. According to an article in Fortune
magazine, 45% of the 226 employers surveyed
mentioned “greater emphasis on training and
development” as important to their employee
retention strategies. It was even more important

for employees when considering staying long
term at a company than financial factors.
Benefits of working with Parker Bridge

Today’s marketplace is a movable feast and
we understand that ‘one size does not fit all’.
We pride ourselves on offering the highest
quality, tailored service, exceeding your
expectations and saving you time and money!

Our commitment to our clients ensures you
get:
•

•
•
•
•

•
•

Introduction to the highest calibre industry
talent.

Routine client consultations, detailed job
specifications and CV guarantees.

Meticulous interviewing, referencing and
testing of candidates.

Comprehensive state of the art search
techniques.

Engaged and consultative communication.

Service guarantees that backup our promise
of quality.

Executive and retained search options to
connect you with highly skilled candidates
with proven track records.

We continue to adapt our account management
style to best reflect our desire to partner with
successful organisations | We are sophisticated
in our approach, ensuring we understand your
operation.
Our reputation in the market means we attract
the best candidates, giving you a competitive
advantage.
Parker Bridge Executive Intro

PB Executive Intro is an innovative digital
recruitment process provided by Parker Bridge
Recruitment (via an exclusive partnership with
our UK software partners), that offers a radically
different way to recruit.

Combining advanced technology and cuttingedge methodology with in-depth candidate
assessment, PB Executive Intro streamlines the
recruitment process for clients. Using interview
style Q&As, video technology and psychometric
assessment that allows employers to ‘meet’
the candidates remotely. Crucially, it has been
measured to deliver employer retention rates
of 96% after 12 months.
Visit: www.parkerbridge.co.th/pb-executive-intro

•

•

•

What this means for you...

More Certainty: Research and assessment
processes are so refined that 96% percent of
candidates placed are still in employment
12 months on.
Greater Accuracy: Extensive behavioural
assessments allow us to compile in-depth
profiles on every candidate, eliminating the
guesswork from the recruitment process

Reduced Commercial Downtime:
Considerable time is spent on the prescreening process, utilising video interviews
and key competency questionnaires – so
no time is wasted interviewing unsuitable
candidates.

•

•

Easy Online Access: Reviewing your
candidate shortlist is fast and easy –
delivering comprehensive, online profiles
that are easily shared with other interested
parties.

Fewer Headaches: The PB Executive Intro
process is so reliably accurate that the risk
of a bad hire is significantly reduced.
Graduate Scheme

The Graduate Scheme is a program in assisting
career development for all Thai Gradates
returning back from universities in UK, while
offering organisations in Thailand the opportunity
to gain access to such high quality UK Educated
Thai Graduates who are the potential superstars
in playing an important role in the future growth
and success of organisations. Visit:
www.parkerbridge.co.th/graduates
Contact:

Website: www.parkerbridge.co.th
Thailand Office (Head Office)

Unit 1206
12th Floor One Pacific Place,
140 Sukhumvit Road, Klongtoey,
Bangkok,10110, Thailand

Tel: +66(0) 2653 2680-7
Fax: +66(0) 2653 2532
Email: pbr@parkerbridge.co.th

Thailand - Eastern Seaboard Office

Branch 4/222, Harbor Mall Laemchabang,
10th Floor Suite 10C04 Sukhumvit Road.
4/222 Moo 10, Sukhumvit Road
T. Thungsukhla, A. Sriracha, Chonburi 20230
Thailand
Tel: +66 (0) 90907 7080
Email: pbr-es@parkerbridge.co.th

www.parkerbridge.co.th
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British passport holders arriving by air or land can
enter Thailand for 30 days without a visa – this is
known as a visa exemption.
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Getting here and advice about your
stay
Entry requirements

You can enter Thailand for 30 days without
a visa via a visa exemption. You cannot
extend your stay beyond this.
If you plan to stay in Thailand for longer
than 30 days, or you intend to work, you
must get a visa before you travel. Contact
the Royal Thai Embassy to obtain a visa:
www.thaiembassyuk.org.uk

Passport validity
Your passport should be valid for a
minimum period of six months from
the date of entry into Thailand. Entry to
Thailand is normally refused if you have
a passport which is damaged or has
pages missing.

If you are a dual national you must make
sure that when you depart Thailand you
have a valid passport of the nationality
used to enter, otherwise you may have
difficulty in leaving.

Visas
British passport holders arriving by air
or land can enter Thailand for 30 days
without a visa – this is known as a visa
exemption. It is possible to extend your
stay beyond the 30 days granted by the
visa exemption by an additional 30 days
from the expiry date of the original visa.
To extend your visa you will need to apply
at an immigration office.
If you plan to stay in Thailand for longer
than 30 days, or you intend to work, you
must get a visa before you travel. It is
possible to apply for an extension of stay

but you must do this before your permission
to stay expires.

If you overstay, you will be fined 500 baht
per day up to a maximum of 20,000 baht.
You also risk being held in detention, fined,
deported at your own expense and
black-listed from re-entering Thailand. The
Thai authorities have stated that they will
always enforce detention for overstays of
more than 42 days. From March 2016, you
will be banned from re-entering Thailand if
you overstay your visa. Check with the
Thai Immigration Authority for details. See:
www.overstay.immigration.go.th/advice.html

The only legal way of getting a new visa,
entry permit or extension of stay is from a
Thai Embassy or Consulate, an Immigration
Officer at a point of entry into Thailand or
one of the Immigration Offices around the
country. Visas issued by visa shops, travel
agents or by any other means are likely to
be illegal and lead to criminal proceedings.
If you have any queries about visas or
entry requirements, check with the Royal
Thai Embassy in London. See:
www.thaiembassyuk.org.uk
Proof of onward travel
Immigration officials in Thailand may ask
you for proof of onward travel (e.g. a return
or onward air ticket). You should make all
reservations before leaving for Thailand.
Some airlines have refused to board
passengers without evidence of onward
travel.

Employment
To work in Thailand you will need a work
permit, which is difficult and time-consuming
to get. If you enter Thailand on a tourist
visa you are not allowed to work. Failure
to observe this rule can lead to arrest and
deportation.

Visit the Website and download the free Mobile App

Yellow Fever certification
Yellow Fever vaccination is required for
travellers arriving from countries with risk
of Yellow Fever transmission. Check with
the World Health Organization (WHO) for
the latest list of countries: www.who.int/ith/
2015-ith-annex1.pdf?ua=1

UK emergency travel documents
UK emergency travel documents are
accepted for entry, airside transit and exit
from Thailand. If you are planning to enter
Thailand using a UK emergency travel
document you should contact the nearest
Thai Embassy or Consulate before you
travel to seek advice about whether a visa
is required.

Local laws and customs

Conditions in prisons and other detention
facilities in Thailand are harsh, with limited
access to healthcare. There have been
recent cases of detainees dying in custody.
Do not become involved with drugs of
any kind. Possession of even very small
quantities can lead to imprisonment. If you
are found guilty of being in possession of
marijuana you could receive a long prison
sentence and/or a heavy fine. If you are
found guilty of being in possession of 20
grams of a Class A drug at a point of exit
from Thailand you risk receiving the death
penalty. Amphetamines and ecstasy are
regarded as Class A drugs and possession
or trafficking carries the same penalty as
heroin.

have been convicted of Lèse Majesté.
Following the death of King Bhumibol
Adulyadej on 13th October 2016, the Thai
Government has announced a one-year
period of mourning. It is recommended
visitors should, where appropriate, wear
sombre and respectful clothing when in
public (although swimsuits should still be
acceptable in the large resort beaches).
However, tourists are advised to take
local advice and to dress and behave
appropriately in other public places,
particularly when visiting temples or royal
palaces.

It is illegal to import more than 200
cigarettes per person into Thailand and
this is enforced at customs at the airport
on arrival; those who exceed the limit may
be fined ten times the value of the items
and face confiscation of the cigarettes.

It is illegal to buy, sell, kill or capture any
protected wild animal or trade its parts
without a licence. Thailand is a signatory
to the Convention on International Trade
in Endangered Species of Wild Fauna
and Flora (CITES). It has also recently
strengthened domestic legislation, banning
trade in ivory. Those caught buying or
trafficking these items could be prosecuted
and receive prison sentences or fines.

It is a criminal offence to make critical
or defamatory comments in any format,
including online, about the monarch or
other members of the Royal family in
Thailand. This is known as Lèse Majesté
and is punishable by a prison sentence of
3 to 15 years, or longer. Foreign nationals
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Bribery and corruption
Bribery is illegal. It is an offence for British
nationals or someone who is ordinarily
resident in the UK, a body incorporated
in the UK or a Scottish partnership, to bribe
anywhere in the world. In addition, a
commercial organisation carrying on a
business in the UK can be liable for the
conduct of a person who is neither a UK
national nor resident in the UK or a body
incorporated or formed in the UK. In this
case it does not matter whether the acts
or omissions which form part of the offence
take place in the UK or elsewhere.

The UK Government takes a very serious
view on bribery and corruption, and any
UK company considered to be involved in
corrupt practices will feel the full weight of
the law bear down on them under the UK
Bribery Act 2010. The UK Department for
Business, Energy & Industrial Strategy
(BEIS, formerly Department for Business,
Innovation and Skills – BIS) has published
a number of documents on their website.
See: www.gov.uk/government/organisations
/department-for-business-energy-andindustrial-strategy for assistance in this
area.
Corruption remains an issue in Thailand.
Anyone doing business may well encounter
or hear of corruption in one form or
another. Practices including facilitation
payments, bribes and the giving and
receiving of expensive gifts in order to
develop business relationships are still
a problem in certain areas. DIT and
FCO advice to companies encountering
corruption is simple – do not get involved.
Bribery is illegal. Companies should
ensure that all their commercial activities
in Thailand are compliant with the UK
Bribery Act which came into force on
1st July, 2011.

It is recommended you read the UK
Government’s Anti-Bribery Policy advice
at: www.gov.uk/anti-bribery-policy and also
see the Business Anti-Corruption portal at:
www.business-anti-corruption.com
Transparency International’s 2015
Corruption Perception Index showed that
Thailand ranked 76th in the world. See:
www.transparency.org/cpi2015/#mapcontainer
Protective security advice
The Centre for the Protection of National
Infrastructure also provides protective
security advice to businesses.

You are advised to maintain at least the
same level of personal security awareness
in Thailand as in the UK.
[Source: FCO Overseas Business Risk/gov.uk]

Intellectual Property
Intellectual Property Rights (IPR), as
intangible assets, are a key factor in the
competitiveness of your business in the
global economy. IPR can protect your
innovation from competitors and can
also be an important source of cash flow
through licensing deals or selling IP. IPR
infringement can lead to loss of business,
revenue, reputation and competitive
advantage unless you take steps to
protect your IP both in the UK and abroad.

When exporting to Thailand, it is essential
to register your rights in there as soon
as possible in order to be able to defend
and enforce them. IP rights are territorial
in nature which means that registrations
in the UK or another country’s jurisdiction
are not automatically enforceable in others.

Visit the Website and download the free Mobile App
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Thailand is a member of the World Trade
Organization (WTO) and is thus a signatory to the Agreement on Trade-Related
Aspects of Intellectual Property Rights
(TRIPS), which sets international
standards for various aspects of IP:
www.wto.org/english/tratop_e/trips_e/
t_agm0_e.htm

It is also a signatory to a number of
international intellectual property (IP)
treaties administered by the World
Intellectual Property Organisation (WIPO):
•

•
•

the Agreement on Trade-Related
Aspects of Intellectual Property Rights
(TRIPS) sets international standards
for various aspects of IP
(see:www.wto.org/english/tratop_e/
trips_e/t_agm0_e.htm);

the Paris Convention for the Protection
of Industrial Property (see: www.wipo.
int/treaties/en/ip/paris/);
the Patent Cooperation Treaty (PCT)
provides for a common patent filing
system (see: www.wipo.int/pct/
en/texts/articles/atoc.htm).

Thailand is also undertaking a programme
of reforms of IP laws, including the
Trademark Act and the Copyright Act.
However, many counterfeit documents and
goods (i.e. clothing, jewellery and pirated
software, CDs /DVDs etc) are openly on
sale.

of the US trade representative kept
Thailand on its priority watch list. The
piracy rate was reported at 72%.

IP top tips for businesses
There is a backlog of patent applications
through the PCT system in Thailand
therefore it is advisable to register via
the direct national route where possible,
as application wait time may be reduced.

It is essential to register your rights in
Thailand in order to be able to defend
and enforce them. IP rights are territorial
in nature which means that registrations in
the UK or another country’s jurisdiction are
not automatically enforceable in others.

Thailand works under a first to file system,
meaning the first person to file an IP right
there will own that right when granted. This
means an earlier user may find they are
infringing a later filed registration.

Thailand is part of the ASEAN Patent
Examination Co-operation (ASPEC), a
regional patent work-sharing programme
among nine participating ASEAN Member
States (AMS). The purpose of this
programme is to share search and
examination results between the
participating offices to allow applicants
in participating countries to obtain
corresponding patents faster and more
efficiently. ASPEC is free of charge and
operates in English. See: www.ipos.gov.sg

High profile raids and arrests by Thailand’s
law enforcement agencies of producers
and vendors of counterfeit goods do
regularly take place, but these typically
do not target the main source of the
counterfeit items. In 2013, due to high
levels of copyright infringement the office
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It is worthwhile noting that Thailand is
undertaking systematic measures to
reduce IPR violations in every sphere
of business activity, including producing,
distributing, selling, importing and exporting.
In 1997 they established the Central
Intellectual Property and International
Trade Court (CIPITC) which has exclusive
jurisdiction to adjudicate civil and criminal
cases involving IP.

In March 2013 the National IRP Centre of
Enforcement (NICE) was launched aimed
at ensuring well-coordinated efforts in the
prevention of IPR violations in Thailand.
Businesses are generally encouraged to
learn more about IP issues relevant to their
specific industry sector and to consider
defensive measures early in their plans to
enter the Thai market.

The UK Intellectual Property Office has an
IP attaché based in Singapore with specific
focus on providing support and advice to
UK companies in Thailand.
Useful information can also be found at the
following:

•

•

UK Intellectual Property Office – the
UK Government agency providing free
and impartial advice on protecting and
registering your IP in the UK and
abroad. See: www.gov.uk/government/
organisations/intellectual-propertyoffice;
A project funded by DG Enterprise and
Industry of the European Commission
to provide free information and training
for European SMEs in the ASEAN
region; See: www.ipr-hub.eu

•

The Thai Department of Intellectual
Property (DIP). See: www.ipthailand.
go.th /en/

[Source: FCO Overseas Business Risk/gov.uk]

Safety and security

Political situation
The political situation in Thailand is
unpredictable and sometimes volatile.
Over recent years there have been
instances of civil and political unrest
resulting in large demonstrations and in
some cases violence.

Crime
Be on your guard against pickpockets and
bag snatchers. Foreigners have had items
snatched by thieves on motorbikes when
walking along busy streets or travelling in
open transport like tuk-tuks. If you travel
by bus, make sure passports, cash and
valuables are kept securely. Passengers
have had items taken from bags while
asleep.

Do not hand over your passport to third
parties as a guarantee (e.g. to motorcycle
or jet-ski rental businesses). Unscrupulous
owners have been known to hold on to
passports against claimed damage.
Violent sexual assaults and unprovoked
attacks have been reported in popular
tourist destinations, including in the Koh
Samui archipelago and Krabi province.
These are particularly common during the
monthly Full Moon parties and generally
occur late at night near bars.
Drink spiking has been reported in tourist
destinations around Thailand. Be careful
about taking drinks from strangers and

Visit the Website and download the free Mobile App
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at clubs and parties, particularly in Koh
Samui, Pattaya and at the Full Moon party
on Koh Phangan, where date rapes have
been reported.

Alcohol and drugs can lead to you being
less alert, less in control and less aware
of your environment resulting in accidents,
injuries, robbery, assaults and lost travel
documents. If you drink, know your limit.
Drinks served in bars overseas are often
stronger than those in the UK. Some
British nationals in Thailand have suffered
severe psychiatric problems because of
drug use, resulting in some suicides.

Be aware of the possibility of credit card
fraud. Do not lose sight of your card during
transactions. There have been incidents
of ATM skimming in Thailand. Where
possible use an ATM within a bank and
always protect your PIN.

Be careful to observe demarcation lines
between shops and stalls, particularly in
market areas and at Suvarnabhumi Airport.
Taking items from one shop’s area to
another may be treated as suspected theft.
Gem scams are common. There have
been reports of visitors buying gems for
inflated prices from seemingly respectable
establishments then later finding out the
stones are worth a tiny fraction of the
purchase price.
Foreign nationals have been caught up
in property scams. Buying a property in
Thailand is not straightforward and you
should seek professional advice before
making financial commitments.

country. Read also, the information
provided on the UK Government’s Crime
and Fraud Prevention pages, at:
www.gov.uk/guidance/crime-and-fraudprevention-for-businesses-in-internationaltrade

Burmese (Myanmar) border
There are occasional clashes between the
Thai security forces, armed criminal groups
and drug traffickers along the Thai/Burma
border. Outside the main towns, police and
military checkpoints are actively manned
and travellers may be asked to produce ID.
See the Tourism Thailand website at:
www.tourismthailand.org, and seek advice
locally before you travel to this part of the
country.
Only cross into Burma at an official border
checkpoint, and after obtaining any
relevant permissions/visas from the
Burmese and Thai authorities.

Cambodian border
The line of the international border near
the Preah Vihear temple was disputed by
Cambodia and Thailand. Since 2008 there
were occasional clashes, and hostilities
occurred in February 2011 resulting in
civilian and military fatalities on both sides.
There have also been disputes over control of the Ta Moan and Ta Krabey temples,
which lie close to the Thailand/Cambodia
border, and fighting broke out between
Cambodian and Thai troops at Ta Krabey
in April 2011. In 2013, the International
Court of Justice ruled that Cambodia has
sovereignty over the whole territory of the
Preah Vihear temple.

You should report any incidents of crime
to the Thai police before leaving the
www.Thailand.DoingBusinessGuide.co.uk
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The situation has now improved, but you
should take extra care in border areas
and follow the instructions of the local
authorities. Due to the ongoing risk of
unexploded landmines in the border
region, you should stay on marked paths
if you visit this area, especially around
Ta Krabey where there have been reports
of unmarked mines.

Remain alert to the local situation when
travelling anywhere near to the border with
Cambodia, and at land crossings between
the two countries.
Laos border
Not all land border crossings into Laos are
open to foreigners and you may need to
get a Laos visa before you arrive to cross
the border.

Terrorism
There is a high threat from terrorism.
Bomb and grenade attacks have been
indiscriminate, including in places visited
by expatriates and foreign travellers. There
have been attacks in the past in the main
cities of Thailand, including in Bangkok in
2015 and 2012, in Koh Samui in 2015, and
in Chiang Mai in 2010.

In August 2015 a bomb exploded in central
Bangkok, resulting in numerous casualties,
including the death of a British national. In
February 2015 there were two explosions
at the Siam station of Bangkok’s Skytrain
(BTS) system, near the entrance to the
Siam Paragon shopping mall. Police say
they were caused by small improvised
explosive devices. In April 2015, a car
bomb exploded in the underground car
park of the Central Festival shopping mall
in Bho Phut on the beach resort island of

Koh Samui. You should follow the advice
of the local authorities, monitor local media
reports and remain vigilant.

Since 2004, there have been almost daily
attacks in the far south of the country,
including arson, bombings and shootings.
Targets have included civilians and
members of the security forces, government
offices, tourist hotels, discos, bars, shops,
marketplaces, supermarkets, schools,
transport infrastructure and trains. Over
6,000 people have been killed and several
thousand more injured. No British nationals
have been killed in these attacks, but
some foreigners have been killed and
injured.

Martial law has been in place in the
provinces of Pattani, Yala, Narathiwat and
in the Sadao district of Songkhla province
since 2006. The security authorities can
detain suspects without charge, censor
the media, conduct searches and seize
documents. The FCO advises against all
but essential travel to the provinces of
Pattani, Yala, Narathiwat and Songkhla.
On 10th April 2014 the Australian
authorities indicated that extremists might
be planning to target westerners in the
southern border provinces.
There is considered to be a heightened
threat of terrorist attack globally against
UK interests and British nationals, from
groups or individuals motivated by the
conflict in Iraq and Syria. You should be
vigilant at this time.

Visit the Website and download the free Mobile App
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Travel

Air travel
There are two airports in Bangkok.
Suvarnabhumi International Airport is
the city’s main international airport. Don
Muang Airport handles mainly domestic
and regional flights.

Areas of southern Thailand, including
Phuket, have experienced poor air quality
as a result of haze in the region. This can
cause disruption to local and regional air
travel, and may have an impact on public
health. You should monitor local advice if
you are travelling in the area.

Rail travel
There have been a number of train
derailments in Thailand. Some have
resulted in deaths and injuries.
Road travel
You can drive in Thailand using an
International Driving Permit or Thai
driving licence.

There are a high number of road traffic
accidents in Thailand. According to the
WHO, 14,059 people were killed in 2012.
In the UK in 2014 there were 1,775
fatalities. In any comparison of these
statistics, you should note that there is
a difference in the method of calculating
statistics for road deaths in Thailand (at the
scene of the accident) and the UK (within
30 days of the accident). The risk of death
or injury on the road increases if you travel
at night.

Serious accidents involving other vehicles
including cars, coaches and mini-buses
also occur. Many accidents are due to poor
vehicle and driver safety standards. There
have been a number of accidents involving

overnight coach travel. Seek local advice
if you are in any doubt about the safety of
your transport provider.

With motorcycles so widely used in Thailand
the majority of road traffic accidents
involve motorcycles, contributing to
around 70% of all road deaths. If you
are riding a motorcycle in Thailand take
extra care. According to Thai law, safety
helmets must be worn.

Motorcycles or scooters for hire in beach
resorts are often unregistered and cannot
be used legally on a public road. Before
you hire a vehicle, make sure you are
covered by your travel insurance and
check the small print of the lease agreement.
Do not hand over your passport as a
guarantee against returning a motorcycle
or scooter. Unscrupulous owners regularly
hold on to passports against payment for
claimed damage to the motorcycle or
scooter.

Riding ‘quad-bikes’ can also be dangerous.
It is illegal to drive these on the roads in
Thailand even though they are available
to hire on the roadside.

Sea travel
There are numerous passenger boat
services operating between the mainland
and islands in Thailand. There have been
some sinkings, usually due to overloading
and/or poor maintenance but also due to
rough seas. During the Full Moon party,
speedboats to and from Koh Phangan are
often overloaded. Take care at all times
and avoid travelling on vessels that are
clearly overloaded or in poor condition.
Make sure life jackets are available.

www.Thailand.DoingBusinessGuide.co.uk
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Adventure activities and swimming
Check that your insurance covers you for
any adventure activities.

Bungee jumping can be dangerous and
accidents occur. If you undertake this
activity you should satisfy yourself that
the company is using the most up-to-date
equipment and safety features, and that
they are fully licensed and insured.

If you are considering jungle trekking use
a reliable, licensed tour guide. Elephant
treks can be dangerous. A British national
and other tourists have been killed and
seriously injured when handlers have lost
control of their elephants.

Take particular care when swimming off
coastal areas, especially during monsoon
season. Strong riptides have drowned
people in several areas including Phuket,
Koh Chang, Hua Hin, Cha-am, Rayong
and Pattaya and the Koh Samui
archipelago. Always comply with
warning signs, especially red flags,
and only swim from approved beaches.
Jellyfish can swim close to the shore,
particularly during the rainy season. Their
sting can be fatal. If in doubt take local
advice from hotel management and dive
centres.

Take care when swimming, diving,
kayaking or white water rafting in rivers
or close to waterfalls, particularly in the
rainy season from May to October.
Currents can be extremely strong.
If you rent jet-skis or water sports
equipment, satisfy yourself that adequate
safety precautions are in place. Rent only
from reputable, licensed and insured
operators, thoroughly check for damage
before use and insist on training.

The standards maintained by diving
schools and rescue services are not
always as high as in the UK. Check a
dive operator’s credentials carefully before
using them and make sure you are
covered by your insurance. If you have
had no previous diving experience, ask
your dive operator to explain what cover
they offer before signing up for a course.
Make sure safety equipment is available
on the boat, particularly oxygen. You
should also ask about contingency plans
which should include the ability to call for
help while at sea and to evacuate divers
to the nearest hyperbaric chamber if
necessary.

[Source: FCO Travel Advice/gov.uk]

Natural disasters

Rainy season
The rainy season in much of Thailand runs
from May to October, with September and
October being the height of the monsoon
season. The rainy season in Koh Samui
and the south-east of the Thai peninsula
runs from November to March. Heavy
storms during the monsoon can cause
disruption and damage including flooding
and landslides.

The Mekong River Commission posts
official updates on the Mekong River on
its website: www.ffw.mrcmekong.org
Lakes, caves and waterfalls are
particularly prone to dangerous flash
flooding during the rainy season.

Visit the Website and download the free Mobile App
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Earthquakes
On 5th May 2014 an earthquake of
magnitude 6.0 struck northern Thailand
close to Chiang Rai causing some
damage to buildings and roads.

FCO travel advice
If you are travelling to Thailand for
business, the Foreign & Commonwealth
Office (FCO) website has travel advice to
help you prepare for your visits overseas
and to stay safe and secure while you are
there. For advice please visit the FCO
travel section pages on the gov.uk website:
www.gov.uk/foreign-travel-advice/thailand

Travel insurance
Take out comprehensive travel and
medical insurance before you travel.
See FCO Foreign Travel Insurance:
www.gov.uk/guidance/foreign-travelinsurance.

Money
The currency of Thailand is the Thai Baht
(TBH).
If you are changing money in Thailand,
it may not be possible to exchange
Scottish or Northern Irish bank notes.
Health

Visit your health professional at least
four to six weeks before your trip to
check whether you need any vaccinations
or other preventive measures. Countryspecific information and advice is
published by the National Travel Health
Network and Centre on the TravelHealthPro website: www.travelhealthpro.org.uk/
country-information and by NHS (Scotland)
on the FitForTravel website: www.fitfortravel.
nhs.uk/destinations.aspx

Useful information and advice about
healthcare abroad is also available on the
NHS Choices website: www.nhs.uk/
NHSEngland/Healthcareabroad/Pages/
Healthcareabroad.aspx

There are excellent private hospitals in
Thailand but they can be expensive. Public
hospitals and clinics in Thailand are not
always up to UK standards, particularly
outside Bangkok and in the coastal
islands. Many hospitals require guarantee
of payment before they will start treatment.
Make sure you have adequate travel
health insurance and accessible funds to
cover the cost of any medical treatment
abroad and repatriation.

If you need emergency medical assistance
during your trip, dial 1669 and ask for an
ambulance. You should contact your
insurance/medical assistance company
promptly if you are referred to a medical
facility for treatment.

Medications which are only available on
prescription in the UK like Viagra, Cialis
and Valium are readily available in popular
nightlife districts across Thailand. Medication
sold on the street is unlikely to be genuine
and may have been stolen. Taking
medication without medical advice or
a prescription can have serious health
consequences.
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Cases of locally transmitted Zika virus
have been confirmed in the last three
months. You should follow the advice of
the UK National Travel Health Network
and Centre (see the TravelHealthPro site:
www.travelhealthpro.org.uk/) and discuss
your travel plans with your healthcare
provider, particularly if you are pregnant or
planning to become pregnant.
Dengue fever is present in Thailand.
You should take mosquito bite avoidance
measures. Also there are confirmed
reports of hand, foot and mouth disease
throughout Thailand.

Keep up-to-date with local information
and seek medical advice on appropriate
precautions. Regular air quality reports for
Thailand (and the ASEAN region) are
available from the Singapore Meteorological
Service. See: www.weather.gov.sg/
warning-haze-information.

[Source: FCO Travel Advice/gov.uk]

During March and April there is often
smoke haze and resulting poor air quality
across parts of the north and north-east of
Thailand. This air pollution may aggravate
bronchial, sinus or asthmatic conditions.

Visit the Website and download the free Mobile App

On course for success
Choosing a great export
training partner can really
help your company take off
in the export trade! We can
help develop new ideas and
find ways to drive down
costs and produce
sustainable improvements in
your export business.
• Membership supports all
aspects of your
international trade
• Leading UK authority on
trading globally
• Tailored training to
support your business
needs
• Expert solutions for
international trade
Exporting great ideas to you.

Join us today
Call:

+44(0)1733 404 400
institute@export.org.uk

email:

www.export.org.uk

THAILAND

Bangkok night skyline

Thailand, and especially Bangkok, is witnessing a
massive retail boom. New shopping malls and retail
concepts are opening across the country and there is
substantial demand for quality international products.

SECTOR-SPECIFIC OPPORTUNITIES
www.Thailand.DoingBusinessGuide.co.uk
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Fuel your investment
with Thailand’s new engine of growth
Invest in Thailand:
the Gateway to Asia

China
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to your business
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Fuel your investment with Thailand’s new engine of growth and propel your business
in Asia to higher levels of success.
Think Asia, Invest Thailand
an Asian Hub, a World of Opportunity
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Doing Business in Thailand
Sector-specific opportunities

The UK Department for International
Trade (DIT) publishes over 1,000 business
opportunities per month across all sectors
and over 100 markets. Sign up to receive
regular free export opportunities alerts
from its worldwide network, at:
www.exportingisgreat.gov.uk.
Transport and infrastructure

Thailand plans to invest £66 billion
between 2015 and 2022 in strategic
infrastructure projects. Projects include:
•
•
•
•
•

three new double track train lines
upgrading national rail network with
double tracking and expansion of the
Bangkok mass-transit system
airport and port expansion projects
road and bridge upgrades
water management and flood
prevention

There are opportunities for UK companies
in the following areas:
•
•
•
•
•

project management
consulting engineering
design
operation
specialist innovative technology

Contact Trade and Investment Manager:
attakorn.saropala@fco.gov.uk for more
information on transport and infrastructure
opportunities.
[Source: Department for International Trade
(DIT)/gov.uk]

Agri-business and food & drink

Thailand offers significant opportunities for
UK companies due to:
•
•
•
•
•

growing tourism
developing hotel and catering sector
increasing middle-class disposable
income
large number of international residents
need for more sophisticated technology
in agribusiness sector

There are opportunities for UK
companies in:
•
•
•
•
•
•
•
•

pig genetics and breeding
animal feed
innovative technology and products
British beef and lamb exports (once
lifting of BSE ban confirmed)
organic and healthy food products
confectionary
premium made in UK food and drink
products
food packaging and processing
equipment

Contact Trade and Investment Manager:
thanatcha.laohakul@fco.gov.uk for more
information on agri-business and food and
drink opportunities.
[Source: Department for International Trade
(DIT)/gov.uk]

Retail and consumer goods

Thailand, and especially Bangkok, is
witnessing a massive retail boom. New
shopping malls and retail concepts are
opening across the country
and there is substantial
demand for quality
international products.
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Large retail groups are already home to
leading British brands and have major
investment plans. Opportunities for UK
companies include:

•

•
•
•
•

new British brands (franchise or direct
entry)
clothing
footwear
personal care, including cosmetics
giftware

Contact Trade and Investment Manager:
thanatcha.laohakul@fco.gov.uk for more
information on retail and consumer goods
opportunities.

[Source: Department for International Trade
(DIT)/gov.uk]

Power and renewable energy

55% of total energy consumption is
imported and the deficit is growing.

Thailand’s ‘energy masterplan’ aims to
provide 25% of total energy consumption
from renewable sources by 2022. The
Thai Ministry of Energy (see: www.energy.
go.th/2015/en/) is offering incentives for
renewable energy in the form of Feed-inTariff (FIT) schemes. The Thailand Board
of Investment (BOI) also offers a range
of incentives for investment in renewable
energy sector. See: www.boi.go.th/index.
php?page=index&language=en

There are opportunities for UK companies
in:

•
•
•
•

waste to energy
biomass and biogas
innovative technologies
advisory services

Contact Trade and Investment Manager:
asa.chotchakornpant@fco.gov.uk for more
information on power and renewable
energy opportunities.

[Source: Department for International Trade
(DIT)/gov.uk]

Education and skills

Thailand is positioning itself as the logistical
hub for ASEAN. Many international
companies have made Thailand their
ASEAN hub stimulating demand for skilled
English language speaking employees.
The Thai Ministry of Education (MOE)
plans to enhance vocational education and
is receptive to collaborating with overseas
delivery partners, see: www.moe.go.th/en.
Thailand needs the relevant skills to
become a high value manufacturing
economy so there is a need to increase
student numbers and provide higher
quality vocational training.

There are opportunities for UK companies
in:

•
•
•
•

English language provision
education products and services
private schools
vocational training

Contact Trade and Investment Manager:
asa.chotchakornpant@fco.gov.uk for
more information on education and skills
opportunities.

[Source: Department for International Trade
(DIT)/gov.uk]
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Engineering

The engineering sector plays an important
role in supporting the Thai manufacturing
sector, which accounts for almost 40% of
Thailand’s GDP.

There are opportunities for UK
companies in:
•
•

manufacture and assembly of
machinery
components and parts for the
automotive and general engineering
sectors

Contact Trade and Investment Manager:
attakorn.saropala@fco.gov.uk for more
information on engineering opportunities.
[Source: Department for International Trade
(DIT)/gov.uk]

Pharmaceutical and healthcare

Thailand is a leading medical tourism hub.
It’s healthcare and pharmaceutical sector
continues to grow offering opportunities for
new products and services.
Thailand imports 70% of medical devices
from overseas.

There are opportunities for UK companies
in:

•
•
•
•
•
•

medical equipment and devices
specialist treatment/technology
hospital standard certification
diagnostic equipment
e-health
elderly care equipment/technology and
carer training

Contact Trade and Investment Manager:
nipapat.hamilton@fco.gov.uk for more
information on pharmaceutical and
healthcare opportunities.
[Source: Department for International Trade
(DIT)/gov.uk]

Information and communications
technology (ICT)

The new Thai Government is moving
ahead with a programme to speed up the
development of the digital economy. Digital
penetration is increasing in Thailand with:
•
•
•
•

increasing use of mobile phones,
internet and social media
auction of 4G licences in mid-2016
TV going digital
24 free-to-air channels with 24 more to
be added in 2016 (watched by 83% of
Thailand’s TV audience)

There are emerging opportunities for UK
companies in:

•
•
•
•
•

TV content
e-commerce related technologies
information technology infrastructure,
such as high-capacity broadband, data
centres and digital gateways
verification systems to identify
individuals online
cyber security

Contact Trade and Investment Manager:
nipapat.hamilton@fco.gov.uk for more
information on ICT opportunities.
[Source: Department for International Trade
(DIT)/gov.uk]
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Business District Bangkok

Most UK companies successfully doing business
in Thailand have local representation. This is
either through appointing agents/distributors or
by establishing their own offices.

PREPARING TO EXPORT
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MAKING THE MOST OF A
WORLD OF OPPORTUNITY
British SMEs have a strong history of serving
customers domestically, but increasingly
opportunities lie in other markets. Thailand provides
significant trade opportunities for businesses in
the UK.
Many SMEs, however, feel unable to maximise their
international trade potential, often listing a lack
of funding, inexperience in dealing with foreign
currency and cultural nuances as the top constraints
holding them back.
But there is a wealth of support available, both
in relation to funding and currency exchange,
and overcoming cultural barriers to trade.
Phil Tobin
Managing Director of Trade and International
at Bibby Financial Services

ABOUT US

HOW WE CAN HELP

Part of the 200-year-old international
business-to-business services provider,
the Bibby Line Group, Bibby Financial Services
has been helping businesses to trade
overseas for over 15 years. Formed in
1982, we have more than 40 operations
in 14 countries, including 19 UK offices.

We take a relationship based approach
to supporting businesses, which means
that we work hand-in-hand with our
clients to find the right support package
for them. Though our solutions are
highly bespoke and tailored to the
individual needs of our clients, we offer
three solutions for those trading in
overseas markets.

Globally, we have 9,500 customers and
our international footprint enables us to
support businesses trading in over 100
countries worldwide.
In addition to our Export Finance services,
we provide import and multi-currency
support, helping our clients to trade with
confidence in overseas markets.

EXPORT FINANCE
We can provide funding of up to £10m
to support businesses exporting and our
Export Finance facility was designed
to provide a flexible finance solution but also to provide support in relation
to developing business in foreign
markets, cultural expertise, linguistic
and currency services.

We provide funding against unpaid
customer invoices, unlocking working
capital and helping our clients to bridge
the gap between invoicing and payment,
which can frequently extend to over
120 days in overseas markets (often while
goods are in transit).

and turn around payment quickly can
be essential.

Additionally, we can manage the full
invoice collections process using multilingual credit controllers and overseas
multi-currency accounts, enabling
businesses to focus on fulfilling existing
orders and generating new sales.

INTEGRATED SUPPORT FOR
INTERNATIONAL TRADE

On top of this, we can provide Bad Debt
Protection, helping our clients to offset
the risk of non-customer payment in the
markets in which they trade.

TRADE FINANCE
For those importing goods from Thailand,
our trade financing offering provides a means
of paying international suppliers upfront,
enabling our clients to negotiate early
payment discounts and benefit from better
customer and supplier relationships.
Additionally, we can cover the cost of
shipping, VAT and import duty, removing
the hassle of importing and helping our
clients to access to goods they need,
when they need them.

FOREIGN EXCHANGE
Foreign exchange plays a huge role in
the efficiency, accessibility and appeal of
exporting and importing, however, trading
anywhere overseas can leave a business
exposed to currency fluctuations.
When agreeing prices of goods, businesses
need to consider potential future currency
fluctuations which could result in the sale
price decreasing by the time it comes to
invoicing for the goods. Having access to
experts who can talk about exchange rates

Bibby Foreign Exchange looks to remove
complexities preventing many SMEs
from engaging in international trade, by
combining business funding with foreign
exchange in your currency of choice.

Combining funding with foreign exchange
services is something other non-bank
funders are simply unable to do and the
ability for businesses to drawdown –
in a currency of their choice – from existing
funding arrangements, is a huge benefit.
Having Export and Trade Finance and
Foreign Exchange capability enables our
teams to support businesses whatever
their needs and ambitions.
Our dedicated business development
people, committed relationship management
teams and knowledgeable operations
function mean we’re in a great position to
support SMEs trading internationally.

To find out more about how we
can support your business, visit
www.bibbyfinancialservices.com
or call 0808 301 5423.
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Preparing to export

How to do business in Thailand

Most UK companies successfully
doing business in Thailand have local
representation. This is either through
appointing agents/distributors or by
establishing their own offices.

Companies wanting a permanent
presence in Thailand must set up a legal
entity that is compliant with Thai legal and
tax requirements. The Foreign Business
Act (FBA) 1999 imposes restrictions on
43 categories of business according to
a classification under three schedules:

Start-up considerations

After pricing, technical support is the most
important issue for prospective Thai
buyers. A local presence demonstrates
companies are serious about the market
and willing to provide local technical
support to partners and customers.

UK companies can approach the Thai
market in several ways, including:
•

direct exports

•

partnering with a franchisee

•
•
•

appointing an agent or distributor
forming a joint venture

setting up a local representative office,
regional office or regional operating
headquarters

You should conduct due diligence and
seek legal advice once you have identified
your mode of entry into the market.
Contact the DIT team at the British
Embassy in Bangkok for advice. See
the ‘Resources’ section of the guide.

[Source: Department for International Trade
(DIT)/gov.uk]

Legal considerations

Schedule 1 businesses are open to 49%
foreign ownership without a licence. It is
not possible to have majority foreign
control of a business in Schedule 1.

Schedule 2 activities allow 49% foreign
ownership without a licence, and 60 to
75% foreign ownership with Cabinet
permission provided that two-thirds of
the directors are Thai.

Schedule 3 activities allow 49% foreign
ownership without a licence and up to
100% foreign ownership with a Ministry
of Commerce licence.

In addition to the FBA there are several
industry-specific pieces of legislation
governing banking and financial institutions;
general and life insurance; insurance
brokerages; securities and
telecommunications.

The Thailand Board of Investment (BOI)
has power to grant permission for majority
foreign ownership of a List 2 or List 3
business, if the business activity is eligible
for promotion under BOI rules. See:
www.boi.go.th/index.php?page=index&
language=en

Visit the Website and download the free Mobile App

Contact the DIT team at the British
Embassy in Bangkok to help find tax
advisers and contact DLA Piper Thailand
for legal advice, before entering into
agreements. See the ‘Resources’ section
later in this guide.

Standards and technical regulations

The Thai Industrial Standards Institute
(TISI) has responsibility for standards.
See: www.app.tisi.go.th

The labelling of products in Thailand is
regulated by the Consumer Protection Act
BE 2522 (1979). See: www.wipo.int/
wipolex/en/details.jsp?id=6820
Labels on controlled goods must feature:
•
•
•
•
•

name or trademark of the
manufacturer or importer

place of manufacture or the place of
operating import business

statements indicating the nature of the
goods

Intellectual Property (IP)

Thailand is a member of the World Trade
Organization (WTO).

The Thai Department of Intellectual
Property (DIP) has responsibility for IP.
See: www.ipthailand.go.th/en

See the IP section under 'Local laws and
customs' on page 52, for more-detailed
information on IP in Thailand. Also contact
the Foreign and Commonwealth’s (FCO’s)
IP lead for south-east Asia, Christabel Koh,
based at the British High Commission
Singapore for advice on IP matters.

The Intellectual Property Office (IPO), the
official UK Government body responsible
for intellectual property (IP) rights including
patents, designs, trademarks and copyright,
can also provide further information and
advice: www.gov.uk/government/
organisations/intellectual-property-office
[Source: Department for International Trade
(DIT)/gov.uk]

name of the manufacturing country, in
the case of imported goods
price, quantity, usage,
recommendations, caution and expiry
date

Contact the Office of the Consumer
Protection Board for more information on
labelling in Thailand. See: www.ocpb.go.th/
ewtadmin/ewt/ocpb_eng/main.php?filename=index___EN
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Tax and customs considerations

The UK and Thailand have signed a
double taxation convention. The UK
Government has a 38-page document
“1981 Thailand-UK Double Taxation
Convention – in force” downloadable at:
www.gov.uk/ government/publications/
thailand-tax-treaties
Value Added Tax (VAT)
The current VAT rate is 7%.

Corporate income tax
Companies incorporated in Thailand
are subject to corporate income tax on
worldwide income, gains and profits.

A foreign company with a branch in
Thailand is subject only to income, gains
and profits arising from business carried
on in Thailand.

The standard rate of corporate income
is 20%. Some industries are subject to
a separate taxation regime.

Income tax
The Revenue Department of Thailand
provides details of personal income tax
rates. See: www.rd.go.th/publish/
6045.0.html

Customs
The Thai Customs Department has
responsibility for customs issues. See:
www.internet1.customs.go.th/wps/wcm/con
nect/CustEn/Home/HomeWelCome
A number of goods entering Thailand are
subject to import controls. The Customs
Department provides more information
on restricted goods. See: www.internet1.
customs.go.th/wps/wcm/connect/custen/
traders+and+business/prohibited+and+

restricted+items/general+prohibitions+
and+restrictions/generalprohibitionsandrestrictions

As a member of ASEAN Thailand is
subject to the agreed import duty reduction
plan applying to trade between all the
ASEAN countries.

You can find more about import tariffs in
the EU’s Market Access Database. See:
www.madb.europa.eu/madb/indexPubli.htm
UK Export Finance

The government can provide finance or
credit insurance specifically to support
UK exports through UK Export Finance
– the UK’s export credit agency. See:
www.gov.uk/government/organisations/
uk-export-finance

For up-to-date country-specific information
on the support available see: UK Export
Finance’s country cover policy and
indicators at: www.gov.uk/guidance/
country-cover-policy-and-indicators.
Details for Thailand are available at:
www.gov.uk/guidance/country-coverpolicy-and-indicators#thailand
[Source: UK Export Finance/gov.uk]

Visit the Website and download the free Mobile App

CONNECTING BUYERS AND SELLERS WITH THEIR TRADE COUNTERPARTIES

Leading the digitisation
of Global Trade Finance
Cloud based solutions that help organisations to:
Optimise working capital
Secure trade finance
Reduce the risks and costs of global trade
Securely exchange trade data and documentation

@Bolero_InterLtd

www.linkedin.com/company/bolero

info@bolero.net
+44 (0) 207 759 7000

www.bolero.net

CONNECTING BUYERS AND SELLERS WITH THEIR TRADE COUNTERPARTIES

The digitisation of trade finance is delivering
significant benefits to corporates, banks,
carriers and other trade counterparties.

o

In addition to reducing the time, cost and risk of trading internationally,
digitisation provides connected parties with greater visibility and
transparency of the whole end to end process.
For corporates, the reasons to go digital
are driven by the need to reduce costs
through increased efficiencies and working
capital improvements by employing faster
payment processing methods. Additionally,
the increased visibility, along with the ability
to audit and track all transactions, reduces
the risk of fraud and regulatory noncompliance.

o

For banks and other financial institutions,
digitisation offers similar benefits and
advantages, from increasing efficiencies
to reducing the risk of fraud. Banks also
have greater visibility over the end-to
end physical and financial supply chain,
enabling them to offer more enhanced
value added services.

Bolero is leading the way in driving the digitisation of global
trade finance and is your perfect partner with the knowledge,
experience and track record to help you make the transition
into the digital world.
Established in 1998, Bolero has built a
strong reputation and a market leadership
position in digital trade finance. As well as
delivering the world’s first electronic
document presentation under eUCP rules,
Bolero also delivered the world’s first
electronic Bill of Lading solution approved
by the International Group of P&I Clubs.
From initial contract to final payment,
including supporting trade financing and
the documentary control of goods, Bolero
helps organisations to improve cash-flow
and working capital whilst increasing
efficiency, control and visibility as well as
mitigating risk and fraud.

Our cloud based solutions connect buyers
and sellers to their banks, carriers and
other trade counterparties and help to
automate, process and manage the digital
settlement of commercial contracts. Our
solutions ensure our customers capitalise
on the benefits of digitisation and cover;
•

•

•
•
•
•

Application for Letters of Credit and
Bank Guarantees
Receipt of Letters of Credit and Bank
Guarantees
Documentary Collections
eUCP electronic LC presentation
Create, manage and distribute eBLs
Open account PO/Invoice/Shipping
document reconciliation

o

We have a strong presence and customer
base in South-East Asia and we look
forward to working with organisations
in Thailand.
Contact us for more information.

Contact us:
Bolero International Ltd
Hersham Place Technology Park
Molesey Road
Walton-on-Thames
Surrey
KT12 4RZ
United Kingdom
Tel: +44 20 7759 7000
Fax: +44 20 7759 7001
Email: info@bolero.net
www.bolero.net
China
Tel: +86 21 80137991
Singapore
Tel: +65 66312923

Japan
Tel: +81 3 68703538

Hong Kong
Tel: +852 8208 4060

Today, Bolero technology powers trade
across 5 continents and delivers in excess
of $80bn worth of global trade transactions.

@Bolero_InterLtd

www.linkedin.com/company/bolero

www.bolero.net

Rod Fai Night Market, Bangkok

THAILAND

The typical Thai greeting consists of the wai, where
the hands are raised with the fingers pointing upwards
as if in prayer, and the head slightly bowed.
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BUSINESS ETIQUETTE, LANGUAGE & CULTURE

THAILAND

Doing Business in Thailand

Business etiquette, language & culture
Language
Thai, the national and official language of
Thailand and sometimes known as
Siamese or Central Thai – together with
a number of Thai variants – is spoken by
the vast majority of the population.

Use of English is more common in larger
businesses, particularly in Bangkok, but
proficiency is low or non-existent in the
majority of the population, including many
SMEs and in rural areas.

Even if your contacts can speak
some English, do not assume they
will understand all you say. If in English,
your presentations should be concise,
clear and use easy-to-understand
language. If in Thai, do not use an internet
translation site, contact AST Language
Services: www.astlanguage.com
Interpreters
Communication styles are sensitive and
courteous, with care being taken not to
offend. Straightforwardness is valued
in Thailand. You will likely require an
interpreter when dealing with traditional
firms, although some English speakers
work in newer organisations, particularly
those with international business.
Thai culture

Thai life is based around the family, and
is particularly important in rural areas.
Society is hierarchical, and children
are brought up to respect those such
as parents and elders at the top. When
Thai people meet someone for the first
time, they may ask several personal
questions to establish where they fit within
the hierarchy.

This may seem intrusive to a westerner,
but is not intended to be rude.

Most Thais practice Theravada Buddhism,
and place great importance on courtesy
and being non-confrontational. You should
avoid raising your voice, angering or
insulting others as these can cause loss
of face, and can result in them thinking
disrespectfully of you. It is therefore best
to avoid all public displays of emotion.
However, Thais are generally very relaxed
and easy going, and laugh very easily –
they have a ‘mai pen rai’ (‘it doesn’t
matter’) attitude.

General etiquette

It is difficult for most Thais to criticise or
give a direct ‘yes/no’ response to difficult
questions, so you should try to avoid
putting them in an awkward position.
However, despite being very easy-going,
Thais consider it an insult if someone
criticises the Thai royal family. You should
also always treat images of Buddha with
extreme respect. Never point your foot at
a person or object, point your finger at a
person or pass things with your left hand,
nor pass items over someone’s head, as
the head is regarded as sacred.
Meeting and greeting

The typical Thai greeting consists of the
wai, where the hands are raised with the
fingers pointing upwards as if in prayer,
and the head slightly bowed. The junior
person offers the wai first, and the
senior responds. However, westerners
are usually not expected to know the
hierarchical etiquette around how much
to bow. Most Thai businesses will likely
offer a handshake, but it will always be
appreciated if you try to wai as well
– just respond if it is offered.

Visit the Website and download the free Mobile App

Business etiquette

With the exception of the very south
near the Malaysian border (where a
number of Thais are Muslim), Thailand is
predominantly Buddhist. As many Buddhist
holidays are in April and May a number of
businesses go on holiday then, so the best
months to do business in Thailand are
between November and March, which also
avoid the extreme heat of summer and
monsoon rains.

Meetings should be arranged well in
advance and confirmed the day
beforehand. You should arrive on time
as this shows respect for your hosts. Do
not forget to factor-in the traffic congestion
in Bangkok, which can cause gridlock at
times!

Business relationships develop slowly in
Thailand, as Thais will want to get to know
you well, so it can take many meetings
over months or even years to forge a
successful partnership – a one-off visit,
or merely videoconferencing – will not be
sufficient.

Business cards

Your business cards should be printed in
Thai on one side. Hand them face-up and
with both hands, and offer to the person
with the highest social status first. Receive
cards with both hands and study before
keeping, ideally making a polite comment.
Do not write on them or put in a back
pocket.
Presentations

Presentations should be factual and easy
to understand, including facts and figures
to back up your conclusions. Avoid making
exaggerated claims – Thais prefer to
conduct business with people who are
honest and do not brag about their
accomplishments or financial achievements.
Always avoid confrontational behaviour
and high-pressure sales tactics. Make use
of an official interpreter if appropriate, and
do not assume all attendees will necessarily
have a good command of English.

Being a hierarchical society, issues may
need extensive discussion at all levels
– often over drinks, lunch or dinner –
before final decisions are made by senior
management. Indeed the purpose of the
discussions will not be so much about
business as about deepening the
relationship. The meal will almost
certainly be paid for by your Thai host,
so do not insist on paying yourself.

www.Thailand.DoingBusinessGuide.co.uk
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> Clear, consistent content is vital to
making your business understood
overseas. So don't leave it to chance.

> Well-known companies we already work
with include: Serco, Experian, Intertek, IKEA
and Caterpillar
> For a structured approach to translation,
please read the article that follows

Visit the Website and download the free Mobile App

T: 0115 9705633 | E: office@astls.co.uk | www.astlanguage.com

If you're reading this guide, the chances are you're either a seasoned
exporter, or you're committed to investigating new export opportunities
for your business. Whichever category you fall into, you'll have a good idea
of the huge investment in time, effort and resources which is required for
export success.
Your priority will be to get your product or service to market, and it's a fact
of life that procurement of peripheral resources such as translation is often
left to the last minute. In this article we'd like to demonstrate to you how
building translation into the early planning stages of your export campaigns
can pay dividends.
The internet, mobile connectivity and social media mean that now more
than ever before customers, be they B2B or B2C, are buying goods and
services within the context of a connected world of instant communication.

Buying decisions carried out in
isolation of wider and constantly
changing sector, economic or
social contexts are a thing of the
past. This means that increasingly
any product or service has to be
supported with professional
technical, marketing or other
contextual content.

As examples of this, exporters need
their technical documentation to
be easily assimilated, their marketing
content to be compelling, and
their website to be informative
and memorable. Human resources
departments on the other hand
need sensitive localisation of
policies & procedures in line
with local legislation, corporate
guidelines and house style. After all
an international expansion strategy
or company restructuring could
easily be undermined by insensitive
internal communication.

In non English-speaking markets,
all of the above can be achieved
by working with a reliable and
professional translation partner.

So how can really good translation
help build your export success:
• clear and accurate foreignlanguage branding and
content will motivate foreign
customers to buy from you

• consistent and harmonised
messaging helps to convey and
reinforce your company's values
and ethos
• corporate and operational
risk through poor quality
communication and
misunderstanding is eliminated
• overall brand integrity and
reputation are enhanced

The following components are
key to a successful translation
project, and show how AST
can make the process of
internationalising outward-facing
and internal communications
simpler, more professional and
more cost-effective:
Rigorous selection of translators

AST’s ISO9001 certified and
ISO17100 compliant processes
mean that the company has
approved sector-specialist
translators whatever the
language and deadline
requirements, with experienced
proofreaders to give the text
precision and professionalism to
really focus the reader’s attention.
Translation memory technology

Client-facing documents
produced periodically often
contain sections which stay the
same and sections which need
updating. Similarly company
websites and technical data or
manuals can contain identical
paragraphs and sections.
Translation Memory technology
is used in this situation to identify
duplicate and legacy text.
The duplicates are logged and
reused – leading to reduced
turnaround times and resulting

cost savings – with company
wordings for products, processes,
titles and descriptions translated
consistently.
Terminology management

The key words used to describe
your company’s products,
services and processes support
your brand and identity. This is
equally true in your foreign
language communications.
Unfortunately, once translated it
is often easy to lose control of key
terms, leading to uncertainty as
to whether the translations are
having the desired impact.
AST’s terminology management
prevents this. Glossaries are
maintained in multiple languages
and client terminology is checked
in each language by industry
sector experts. As the glossary
grows it can be reused with each
new project, so client content is
always on-message and brand
integrity consistent.

So there’s really no need for you
to leave the “softer” aspects of
your export campaign to chance.
Using a professional translation
company like AST provides a
guarantee that your international
content will be clear, consistent
and effective. Whatever the
language.

> YOU NEED YOUR SALES,
TECHNICAL AND WEBSITE CONTENT
TO BE TRANSLATED BY EXPERTS!

> We’re recognised as a UK leader for translating high profile,
client-facing documents

> All our translators are rigorously selected so your text will be
translated by the best people in the business

> We ensure you get premium quality translations every time,
on time and within budget

No matter how urgent your assignment we can translate it.

T: 0115 9705633 | E: office@astls.co.uk | www.astlanguage.com

Thailand public holidays 2016
Date:

Day:

Holiday:

5 December

Monday

HM the King's Birthday

12 December

Monday

Constitution Day Holiday

10 December

Saturday

Thailand public holidays 2017
Date:

Day:

Constitution Day

Holiday:

1 January

Sunday

New Year's Day

11 February

Saturday

Makha Bucha Day

2 January

13 February

Monday
Monday

6 April

Thursday

14 April

Friday

13 April
15 April
17 April
1 May
5 May

10 May

Thursday
Saturday
Monday

Monday
Friday

Wednesday

11 July

Tuesday

14 August

Monday

12 August

Saturday

23 October

Monday

10 December

Sunday

5 December

11 December

31 December

Tuesday
Monday
Sunday

New Year Holiday

Makha Bucha Holiday
Chakri Memorial Day
Songkran Festival
Songkran Festival
Songkran Festival
Songkran Festival

National Labour Day
Coronation Day

Visakha Bucha Day
Khao Phansa Day

HM the Queen's Birthday

HM the Queen's Birthday Holiday
Chulalongkorn Memorial Day
HM the King's Birthday
Constitution Day

Constitution Day Holiday
New Year's Eve

Following the recent death of King Bhumibol of Thailand on 13th October
2016, check locally for possible changes to public holiday dates for 2016-17.

The Art of Export
Choosing a great export training
partner can really help your
company take off in the export
trade!
We can help develop new
ideas and find ways to
drive down costs and
produce sustainable
improvements in
your export
business.

Our main aim is to help you
achieve your export and
international trade goals.
If you do well, we do well.

Join us today
Call: +44(0)1733 404 400
email:

institute@export.org.uk

www.export.org.uk

THAILAND

Business relationships develop slowly in Thailand, as
Thais will want to get to know you well, so it can take
many meetings over months or even years to forge a
successful partnership.

WHAT ARE THE CHALLENGES?
www.Thailand.DoingBusinessGuide.co.uk
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Moving in the right
direction
• The leading UK authority on all
aspects of international trade
• Exporting excellence through
education
• Expert solutions to your export
needs
• Maximising your profit
from International
Trade

Our main aim is to help you
achieve your export and
international trade goals.
If you do well, we do well.

Join us today
Call: +44(0)1733 404 400
email:

institute@export.org.uk

www.export.org.uk

What are the challenges?

Challenges of doing business in Thailand
include:

•

•
•
•
•

mid-ranking in Corruption Perceptions
Index

poor Intellectual Property Rights (IPR)
enforcement
foreign ownership restrictions in some
sectors, especially services
complex customs requirements

low unemployment reduces availability
of highly-skilled staff

You should ensure you take the necessary
steps to comply with the requirements
of the UK Bribery Act. See: www.gov.uk/
government/publications/bribery-act-2010guidance and the section on 'Safety and
security' on page 54 earlier in this guide.
[Source: Department for International Trade
(DIT)/UKEF/gov.uk]

www.Thailand.DoingBusinessGuide.co.uk
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THAILAND

Companies wanting a permanent presence in Thailand
must set up a legal entity that is compliant with Thai
legal and tax requirements.

RESOURCES
www.Thailand.DoingBusinessGuide.co.uk
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What does membership of the Institute of Export mean?

To most the Institute of Export simply plods away providing much needed
qualifications to professionalise the industry however, did you realise that our
helpline is one of the busiest and best in the industry? It’s all part of membership
and, if you need more than a phone call, we can put together a project to fulfil
your needs. 2015 saw the launch of our Technical Help for Exporters that
recognises the volume of legislation and regulation that covers our industry
and gives you the comfort of knowing that if you don’t know, you know someone
who does!

Innovation is key to the success of the
Institute and new ideas include our
New Exporter package. This allows a
business to enter a new market secure
in the knowledge that they have an
understanding of how they will operate
and comply with any specific
regulations and standards. Practical
help and assistance is always
available from the Institute so any
additional training can be tailored
to the business and the team that
needs the knowledge.
The work of the IOE also extends
to representing membership views.
Knowledge gained from our members’
feedback, those who get involved with
the forums and Special Interest

Groups, and those who attend our
training courses or study with us,
enables us to represent the industry at
government levels in both the process
and delivery of policy for international
trade. These views also help us to
ensure that the training programmes
are effective and pertinent to the
industry needs. Our Diploma in World
Customs Compliance and Regulation
is testament to the way we listen to our
members’ needs. This was driven by
Nissan, Adidas, John Lewis and many
others and will neatly dovetail into any
AEO work ensuring that quality
standards are met at manager and
junior staffing levels.

www.export.org.uk
Starting in 1935, the Institute committed itself to building competence and
growing confidence for businesses
trading in goods and services, which
at the time, was a far reaching remit.
Over the years this remit has seen us
develop from simply providing training
in short course format over a day, or
perhaps two, into a fully-fledged Ofqual
Awarding Organisation that operates
specifically to deliver international
trade education.

This status allows our individual
members and corporates alike to be
sure that they are part of a quality
organisation with plans for growth
integrated with a sustainable future for
the global prosperity of UKPlc.
Part of our work includes mapping
existing qualifications to roles and
producing training needs analyses
to ensure staffing progression and
continuity. The need to upskill our
workforce to match those of our
competitors is a key element vital for
growth. Our focus is on recognising
that International trade needs specific
knowledge, coupled with a strong
belief that we must start to talk to our
young people at an earlier stage.

We need to engage the next generation in thinking about how world trade
works and how it will be great for
British businesses. They need to know
how items arrive in the shops which, in
turn, will begin to spark ideas. As these
young people join companies they will
bring a fresh outlook that all things are
possible especially if you operate
globally.

Why not call us and get involved?
It has never been more important that
we act as an industry to help – we
need experts and commitment to
professionalising international trade
from businesses large and small –
help your institute to stay ahead of
the curve.

The Institute of Export
Export House
Minerva Business Park, Lynch Wood,
Peterborough, Cambridgeshire,
PE2 6FT, UK
Telephone: +44(0)1733 - 404400
Fax: +44(0)1733 - 404444

Lesley Batchelor OBE, FIEx (Grad) Director General, The Institute of Export

Focusing on qualifications.
A focus on qualifications - but why do we need them?

I’d like to tell you about my story, it’s ok it won’t take too long but I think it’s similar to a lot
of people that work in international trade.

I left school with no ambition to do anything other than help my mum make ends meet. I
wanted to be a seamstress but we couldn’t afford the material for the interview so I went into
an accounts department at a large pharmaceutical company. Luckily for me they recognised
a hard worker and asked me to work in various departments. After a year they asked me
which one I like the best and without even thinking I said “international”, and that was my
career set out for me.
Working in international trade I found that
I needed to understand so many different
things - from how trade agreements
impacted a sale to the legal aspects of
trade and how different systems worked in
terms of contract and disputes. Getting paid
brought about a whole new set of issues
and this really made me learn and think
about the implications of offering credit and
how it can be used to your advantage.
Things I learnt about logistics and the
paperwork that was needed to support a
trade were empirical and slowly I became
sure of my knowledge. The problem was,
that when I wanted to move on to the next
company, I had nothing to show I had that
knowledge. It was frustrating to find that the
knowledge that I had accumulated over 11
years wasn’t evidenced in any way and that
no-one knew exactly what I knew. I was
lucky enough to get my next job with a
well-known Japanese computer company
but it made me realise that if I wanted a
career, I needed to get qualified.

So I spent the next two years, two nights a
week at night school honing my skills and
building a knowledge and understanding of
all aspects of the trade I had entered “by
the back door”. Finally, exhausted but with
a full understanding of how planning and
control worked, I passed and became a
Graduate Member of the Institute of Export,
suffix MIEx (Grad) in 1991.

Well, many things have changed since
then, as after many years of working in
international trade, I took over at the helm,
steering the qualifications and the Institute
towards a better place. We have now
gained Ofqual Awarding Organisation status
for the qualifications and have worked hard
on ensuring we are ready for the next 80
years of representing the industry and
standing as guardian of professional
standards in international trade.

OFQUAL* awarding status is hard
earned and we are proud to be the only
professional body operating in this
international trade environment.

IOE Qualifications in brief
www.export.org.uk/professional-qualifications

Level 1

Level 2

Level 3
Level 4

Level 5
Level 6

Young International Trader
(Available electronically)
International Trade Logistic
Operations **
Certificate of International Trade
Certified International Trade
Adviser
Advanced Certificate in
International Trade
Diploma in International Trade
Diploma in World Customs
Compliance and Regulations
Foundation Degree jointly
delivered with ***Anglia Ruskin
University
Higher Apprenticeship in
International Trade - the first
so far.

Our courses at level 3 onwards are
delivered online using a blended learning
technique which involves the support of an
expert tutor for each topic. The IOE online
campus offers a range of learning tools,
from power-point presentations and videos
to online chats and forums for the students.
The Institute has a success rate of 95%
in helping our students through these
academic programmes.

The Advanced Certificate in International
Trade - Elective modules have been added
to the level 4 Advanced Certificate syllabus.
In addition to the three core modules of
Business Environment, Market Research
& Marketing and Finance of International
Trade, students can now choose a fourth
elective module from:

a. International Physical Distribution
b. Selling Services, Skills and Software
Overseas
c. Or one of:
i.

Doing business & communicating
in Arabic speaking markets
ii. Doing business & communicating
in Spanish speaking markets
iii. Doing business & communicating
in German markets
iv. Doing business & communicating
in Chinese markets
v. Doing business & communicating
in Russian markets

The series of modules above carry
language skills training, the focus being
on basic business language needed and
business culture
Finally, eBusiness internationally will be
launched summer 2016.

The Diploma in International Trade level 5 is equivalent to the second year of
a degree and is accepted as entry level for:-

BSc (Hons) in Management Practice International Trade with Plymouth University
-Online 24 months

MSc International Trade, Strategy and
Operations with Warwick University - 36
months part residential

www.export.org.uk/professional-qualifications
will give you more detail and a contact who
will talk you through your options.

*The OFQUAL Register of Regulated Qualifications contains details of Recognised Awarding Organisations
and Regulated Qualifications in England (Ofqual), Wales (Welsh Government) and Northern Ireland (Ofqual
for vocational qualifications and CCEA Accreditation for all other qualifications).
** International Trade Logistic Operations is delivered through our approved centres
*** Anglia Ruskin University is Entrepreneurial University of the Year

INTERNATIONAL SCHOOL BANGKOK

Opening Britain’s leading independent school in Bangkok.
The UK’s top co-educational school, Brighton College recently opened its third
international school, and its first in South East Asia, in Bangkok. David Tongue,
Founding Headmaster, explains how Brighton College’s strong ethos of respect
and its unique approach to education - which emphasises excellence, the
individual, tradition and creativity - has characterised Brighton College’s success
both in the UK and overseas.
WHY BANGKOK?
“Bangkok was identified as a city with a
large demand for international education
from both expatriate and Thai families, all
looking to benefit from Brighton College’s
prestigious reputation for providing its
pupils with the highest calibre of academic
opportunity. Pupils privileged enough to
receive a Brighton education go on to
study at the leading universities and, as a
result, are disproportionately represented
in challenging, rewarding and elite fields.
This year in excess of 40 pupils from
across the Brighton College family of
schools went on to study at Oxbridge and
many more to universities in both the UK
and the US that appear in the top 20 global
rankings.

TEACHING TALENT
High expectations and academic rigour
require talented and inspirational teachers
who can develop independence in their
pupils by consistently challenging them in

a comfortable, safe, supportive and nurturing
environment. Our exceptional teachers have
flourished in our sister schools or other
world-renowned, British independent schools.
We also appoint teachers who have excelled
in fields outside education. These are
ambitious and highly professional teachers
who are able to inspire their pupils, to teach
them to be independent and to urge them to
think and to question, to lead and to innovate.

HAPPINESS = SUCCESS
At Brighton College Bangkok we focus on
educating the whole child through a rich
programme of co-curricular activities.
These encompass a wide variety of
academic interests, cultural pursuits,
sports, music and the dramatic arts. We
believe that to learn successfully children
need to be happy and we support this by
providing our pupils with a balanced life in
school. Our greatest academic achievements
in the UK and overseas - including gaining
the highest A Level results ever attained in
Great Britain - have come during a period
where we have asked our parents to stop
using private tutors for their children after
school and where we have focused on
providing a lower quantity of higher
quality prep or homework. Stressed and
overworked pupils do not tend to excel. In
short, happiness is the prerequisite to
success. The notion of providing pupils
with a balanced life in school is further
enhanced through our House System. This
reaches into all areas of pupils’ academic
and pastoral lives, and indeed beyond,
through linked Houses in our network of
sister schools. This provides children with
a supportive family within the College,
nurturing them to become the very best
version of themselves.

the future may bring. Brighton College has
developed an international reputation for
innovation, from being the ﬁrst school to
have a dedicated science laboratory and the
ﬁrst school to have a gymnasium, to more
recent innovations such as the teaching of
compulsory Mandarin, the development of a
highly innovative wellbeing programme, and
not least by creating our own unique,
integrated humanities subject, The Story of
Our Land. This bespoke course combines
elements of history, geography, economics,
sociology, politics and philosophy in a
context that is both fresh and relevant to the
lives of our pupils around the world. This
innovative content is in the 'DNA' of our
curriculum.

ETHOS OF EXCELLENCE
This combined focus on excellence,
traditional academic rigour, an innovative
curriculum and a balanced life for pupils
epitomises the very best of a Brighton
College education, whether it be in the UK,
the Middle East or in Thailand. Indeed it is
this unique approach that characterises
Brighton College Bangkok and its reputation
for delivering a truly world-class education,
ensuring all pupils become highly literate,
numerate, articulate, self-assured and fully
prepared for entrance into the world’s
leading universities and professions.”

CURRICULUM INNOVATION
Brighton College’s greatest diﬀerentiator,
however, is our extended curriculum that
is tailored to ensure pupils are best
prepared for the next stage of their
education and to embrace any challenges

For more information on how we ensure
excellence in a child’s education, please
contact our Admissions Team at
admissions@brightoncollegebangkok.com
or on +66 (0)2 136 7898.

The British Embassy in Bangkok helps sustain and develop the
important relationship between the UK and Thailand.
The embassy develops and maintains
relations between the UK and Thailand.
Their work covers a range of issues including
political, trade & investment, security and
economic questions of interest to the UK and
Thailand; visa applications for those who wish
to enter the UK to visit, study, live or work;
and consular assistance to British nationals
visiting or living in Thailand.

Apply online for an emergency travel
document if you:

Urgent assistance
If you are in Thailand and you urgently need
help (e.g. if you have been attacked, arrested
or there has been a death), call +66(0)2 305
8333. If you are in the UK and concerned
about a British national in Thailand, call 020
7008 1500.

•

Services for British nationals

Get an emergency travel document
You can apply for an emergency travel
document if you are abroad and your
passport has been lost or stolen, damaged
or expired, and you cannot get a new or
replacement passport in time to travel. See:
www.gov.uk/emergency-travel-document

If you are due to travel in the next 24 hours,
contact the embassy as soon as possible.
An emergency travel document does not
guarantee entry to every country. Visit:
www.gov.uk/emergency-travel-document,
to read what an emergency travel document
does.
Please check country specific visa
requirements prior to applying for the ETD.
You will need to visit Thai Immigration for an
exit visa: www.bangkok.immigration.go.th/
intro1.html

•

are over 16 years old and

•

have previously owned a British passport

•

are a British citizen and

Contact us to apply for an emergency travel
document if you are:

•
•

over 16 years old but have not owned
a British passport before or
not a British citizen or

applying for a child under 16 years old

Once you have contacted us, you will be
advised to make an appointment to apply for
an emergency travel document at the British
Embassy Bangkok: www.consular-appointments.service.gov.uk/fco/#!/british-embassybangkok/issuing-an-emergency-traveldocument/slot_picker
Travel advice: for information and advice
on travelling to Thailand, see: www.gov.uk/
foreign-travel-advice/thailand.

Support if you have been arrested
The embassy will do all they can to contact
you within 24 hours of being told that you
have been detained or arrested, and will
give you a prisoner pack with information for
British prisoners in Thailand: www.gov.uk/
government/publications/thailand-prisonerpack. They cannot get you out of prison,
prevent the local authorities from deporting
you after your prison sentence, or interfere
in criminal or civil court proceedings.

Notarial and documentary services
The embassy may be able to offer notarial
services, including Administer an oath,
affirmation or affidavit; Make a certified copy
of a document. See the full list of notarial and
documentary services the embassy can
provide at: www.gov.uk/guidance/notarialand-documentary-services-guide-for-thailand

Local service providers
Use the embassy's lists of local suppliers and
services if you need help in Thailand. Please
note that inclusion in these lists does not
constitute official endorsement by the British
Embassy or the UK Government.
How else the embassy can help
In addition to the services listed above we
can also:
•
•
•
•
•
•

provide information about transferring
funds

provide appropriate help if you have
suffered rape or serious assault, are a
victim of other crime, or are in hospital
help people with mental illness

offer support and help in a range of other
cases, such as child abductions, missing
people and kidnapping

contact family or friends for you if you
want

make special arrangements in cases of
terrorism, civil disturbances or natural
disasters or other crises abroad

For more information on the services we can
provide, see 'Support for British nationals
abroad: a guide': www.gov.uk/government/
publications/support-for-british-nationalsabroad-a-guide. Please also see some
general information on living in Thailand:
www.gov.uk/guidance/living-in-thailand

Contact us

British Embassy Bangkok
14 Wireless Road
Lumpini, Pathumwan
Bangkok 10330 Thailand

Email: Info.Bangkok@fco.gov.uk
Telephone: +66 (0) 2 305 8333
Fax: +66 (0) 2 255 9278

Website: www.gov.uk/government/world/
organisations/british-embassy-bangkok
Department for International Trade
Thailand
14 Wireless Road
Lumpini, Pathumwan
Bangkok 10330 Thailand
Email: Thailand.dit@fco.gov.uk
Telephone: +66 (0) 2 305 8333

Opening hours: (Local time)
Monday to Thursday, 8am to 4.30pm
Friday, 8am to 1pm
Consular Section
14 Wireless Road
Lumpini, Pathumwan
Bangkok 10330 Thailand

Email:
ConsularEnquiriesBangkok@fco.gov.uk
Telephone: +66 (0) 2 305 8333
Fax: +66 (0) 2 255 6051

Consular public counter opening hours:
(Local time)
Monday to Friday, 8am to 11am
Consular collections only:
Monday to Thursday, 2pm to 3pm
Friday, 11am to 12pm

Consular fees
The embassy charge fees for some of their services. See the full list of consular
fees in Thailand at: www.gov.uk/government/publications/thailand-consular-fees
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ABOUT US
Launched in 2007, Start Up Overseas has become the definitive
online resource for companies who are looking to expand
internationally, export products or set up overseas operations.
We have all the information you will need to trade in 60 countries.

LOOKING FOR HELP DOING BUSINESS
IN THAILAND?
You are not alone. In May 2016, 1369 companies used Start Up
Overseas to find up to date information – and to find service
providers who could help.

WHY DO COMPANIES USE START UP
OVERSEAS?
•

Country Guides – the essential information you will need to
trade on foreign soil.

•

Business Directory – A helpful directory giving you the tools
and contacts to run your business overseas.

•

Ask the Expert – Experts are waiting to answer your questions

•

Start Up Overseas Forum – Join our virtual community. Share
knowledge & advice with people facing similar issues to you.

•

Editors News – Subscribe to our free newsletter, and keep
completely up to date with all the developments in international
trade.

CONTACTUS
To contact the sales team: simon@startupoverseas.co.uk
To contact the editorial team: caroline@startupoverseas.co.uk
If you have any general questions email using the above details or call us on:
+44 (0)117 907 3520. See more at: www.startupoverseas.co.uk/aboutus

www.startupoverseas.co.uk

SUPPORTING ORGANISATIONS

British Chamber of Commerce
Thailand
7th Floor, 208 Wireless Road
Lumpini, Pathumwan
Bangkok 10330, Thailand
Tel: +66 (0) 2 651 5350-3
Email: contact@bccthai.com
Website: www.bccthai.com

In the past five years, we have provided:

•
•
•

e

b

s
t

UK Export Finance is the UK’s export
credit agency, serving UK companies
of all sizes.

We help by providing insurance to
exporters and guarantees to banks
to share the risks of providing export
finance. In addition, we can make loans
to overseas buyers of goods and services
from the UK.

e

.

£14 billion worth of support for UK
exports;
direct support for more than 300
customers supported directly, with
many thousands more benefiting
through export supply chains;
nearly 2000 individual guarantees,
loans or insurance policies.

UK Export Finance is the operating
name of the Export Credits Guarantee
Department (ECGD).

For more information and to arrange
a free consultation with an Export
Finance Adviser, visit:
www.gov.uk/making-exports-happen

New business enquiries:
Telephone: +44 (0)20 7271 8010
Email: customer.service@ukef.gsi.gov.uk

British Expertise
23 Grafton Street, London W1S 4EY

Tel: +44 (0)20 7824 1920
Fax: +44 (0)20 7824 1929
www.britishexpertise.org

E

Email: enquiries@ukti.gsi.gov.uk
Tel enquiries: +44 (0)20 7215 8000
Fax: +44 (0)141 228 3693
Otherwise contact the DIT team in
Thailand directly:

Department for International Trade
Thailand
British Embassy Bangkok
14 Wireless Road, Lumpini
Pathumwan, Bangkok 10330, Thailand
Email: Thailand.ukti@fco.gov.uk
Tel: +66 (0) 2 305 8333

Royal Thai Embassy London
29-30 Queen's Gate
London, SW7 5JB

Tel: 0207 589 2944
(Ext. 5500 between 14.00-17.00 hrs.)
Fax: 0207 823 7492
General enquiries:
rtelondon@thaiembassyuk.org.uk

www.thaiembassyuk.org.uk

Department of International
Trade Promotion
Ministry of Commerce Thailand
563 Nonthaburi Road
Bangkrasor
Nonthaburi 11000
Thailand

Tel. +66 2507 7999
E-mail: tiditp@ditp.go.th
Website: www.ditp.go.th

SUPPORTING ORGANISATIONS

Department for International Trade (DIT):
If you have a specific enquiry about the
Thai market which is not addressed by the
information in this guide, you may contact:

MARKET EXPERTS

Translation / Language Services
AST Language Services
Unit 8
Ayr Street
Nottingham
NG7 4FX
United Kingdom

Phone: +44 (0) 115 970 5633
Fax: +44 (0) 845 051 8780
Email: office@astls.co.uk
www.astlanguage.com
Invoice Finance
Bibby Financial Services Ltd
Endeavour House
Banbury Office Village
Noral Way
Banbury
Oxfordshire
OX16 2SB

Phone: 0808 301 6017
Email:
BFSenquiries@bibbyfinancialservices.com
Website: www.bibbyfinancialservices.com
Trade Finance Solutions
Bolero International Ltd
Hersham Place Technology Park
Molesey Road
Walton-on-Thames
Surrey
KT12 4RZ
United Kingdom

Tel: +44 20 7759 7000
Fax: + 44 20 7759 7001
Email: info@bolero.net
www.bolero.net

Brighton College International School
Bangkok
Soi Krungthep Kreetha 15/1,
Huamark, Bangkapi,
Bangkok, 10240 Thailand

Tel: +66 (0)2 136 7898
Email:
admissions@brightoncollegebangkok.com
Website: www.brightoncollegebangkok.com
Contact: Kim Meaden-Kendrick, Registrar
Law / Legal Services
DLA Piper (Thailand) Limited

47th Floor, Unit 4707
Empire Tower
1 South Sathorn Road
Yannawa
Sathorn, Bangkok 10120 Thailand

Tel: +662 686 8500
Fax: +662 670 0131
Email:
businessdevelopment.asia@dlapiper.com
www.dlapiper.com
Pharmaceutical
GlaxoSmithKline (Thailand) Limited

12th Floor, Wave Place
55 Wireless Road
Lumpini
Patumwan
Bangkok
10330
Thailand

Tel. + 66 (0) 2659 3000
www.gsk.com

Contact: Dr. Thavirap Tantiwongse

MARKET EXPERTS

Education

MARKET EXPERTS

Banking / Financial Services
The Hongkong and Shanghai Banking
Corporation Limited

HSBC Building
968 Rama IV Road
Silom
Bangrak
Bangkok 10500
Thailand

Tel: 66 (0) 2 614 40 00
Fax: 66 (0) 2353 7333
Website: www.business.hsbc.co.th

Facilities Management
OCS Group Ltd

UK office: OCS Group Ltd
Tilgate Forest Business Park
Brighton Road
Crawley RH11 9BP
E-mail: Steve.Buckley@ocs-group.com
Tel: +44-208-651-3211 / M: +44-7884-293091
www.ocsinternational.com

Energy

Thailand office: OCS/PCS
234 Soi Sukhumvit 101 (Punnavithi)
Sukhumvit Road, Bangchak, Prakanong
Bangkok 10260 Thailand
Email: Steve.Buckley@ocs-group.com
Tel: +66-28000-9011 / M: +44-7884-293091
Website: www.pcs.co.th

Ophir

Level 4
123 Victoria Street
London SW1E 6DE

Tel: +44 (0)20 7811 2400
Fax: +44 (0)20 7811 2421
Email: info@ophir-energy.com

Thailand Office (Head Office):
Unit 1206, 12th Floor One Pacific Place,
140 Sukhumvit Road, Klongtoey, Bangkok,
10110, Thailand
Tel: +66(0) 2653 2680-7
Fax: +66(0) 2653 2532
Email: pbr@parkerbridge.co.th

Thailand Eastern Seaboard Office
Branch 4/222, Harbor Mall Laemchabang,
10th Floor Suite 10C04 Sukhumvit Road.
4/222 Moo 10, Sukhumvit Road,
T. Thungsukhla, A. Sriracha, Chonburi 20230,
Thailand
Tel: +66 (0) 90907 7080
Email: pbr-es@parkerbridge.co.th

Office Solutions / Office Services

Regus Thailand

Regus M Thai Tower Business Centre
23/F, M. Thai Tower
All Seasons Place
87 Wireless Road
Patumwan, Bangkok 10330 Thailand

Tel: +66 (0) 2 627 9000
Fax: +66 (0) 2 627 9001
Tel. (call centre): +66 (0) 677 7186
Email: bangkok.allseasons@regus.com
www.regus.co.th

General Manager: Mr. Benjamin Hughes
Email: benjamin.hughes@regus.com
Hotel / Corporate Lodging

Shangri-La Hotel Bangkok

89 Soi Wat Suan Plu
Bangkok 10500
Thailand
Book online: www.shangri-la.com/bangkok
or call: +66 2236 7777
To plan your memorable events,
please contact email:
thiptera.tanthasri@shangri-la.com

MARKET EXPERTS

ParkerBridge

Recruitment / Staffing

MARKET EXPERTS

Retail
Ek-Chai Distribution System Co., Ltd.
629/1 Navamintr Road
Nuanchan
Buengkoom
Bangkok 10230
Thailand
Phone number: +66 2797-9000
Fax number: +66 2797-9811

General email: prtescolotus@gmail.com
URL: www.tescolotusthailand.com

Airline / Travel Services Provider

Thai Airways
International Public Company Limited
89 Vibhavadi Rangsit Road
Bangkok
Thailand 10900

Tel: (66) (0) 2545-1000 / (66) (0) 2695-1000
Fax: (66) (0) 2513-0203
Email: public.relations@thaiairways.com
www.thaiairways.com
THAI Contact Center: (66) (0) 2356-1111

Or: contact Arthorn Dhamabutra
41 Albemarle Street, London, W1S 4BF.
Tel: 44 (0) 2079079550
Email: arthorn.d@thaiairways.co.uk
Thailand Board of Investment
Thailand Board of Investment
Office of the Board of Investment
555 Vibhavadi-Rangsit Road
Chatuchak, Bangkok 10900

Tel: +66 (0) 2553 8111
Fax: +66 (0) 2553 8315
Website: www.boi.go.th
Email: head@boi.go.th

One Start One Stop Investment Center (OSOS)
18th Floor, Chamchuri Square Building, 319 Phayathai Road, Pathumwan, Bangkok 10330
Tel: +66 (0) 2209 1100 / Fax: +66 (0) 2209 1199 Website: osos.boi.go.th / Email: osos@boi.go.th

Majestic Haven
By the River of Kings
Make Shangri-La your home away from home.
For reservations, please call +66 2236 7777 or send an email
to our Director of Sales, Peggy Lim
via this e-mail: peggy.lim@shangri-la.com

89 Soi Wat Suan Plu, New Road, Bangrak, Bangkok 10500, Thailand
www.shangri-la.com/bangkok | slbk@shangri-la.com |
shangrilaBKK

Situated in a prime location on the banks of the Chao Phraya River, Shangri-La Hotel, Bangkok is highly
acclaimed for its ability to cater large or small MICE groups as needed without ever compromising its
renowned five-star standard. Modern presentation technology and the spacious expanse of the Grand
Ballroom, which can accommodate over 1,000 guests for a banquet, promise unforgettable meetings,
conferences and evening functions.
Nineteen function rooms, some with natural daylight, are also available for smaller functions. The full
support provided by a professional team of highly trained banquet staff, audiovisual technicians and dedicated
MICE specialists guarantees your event is smooth and successful.

Reception

Theatre

Banquet

Classroom

(m)

(m)

Ceiling
Height
(m)

1,500
450
200
200
-

1,600
450
300
300
-

1,000
400
210
210
-

600
330
180
180
-

23.2 x 58.6
23.2 x 23.4
23.2 x 17
22.8 x 17
-

1,360
543
394
388
785

6.5
6.5
6.5
6.5
2.8

The Garden Rooms Event Suites
The Chairman’s Room
The Study
The Valley Room
The Valley Room I
The Valley Room II
The Boardroom Suites
The Garden Gallery
Chao Phraya Room
Private Room I
Private Room II

30
120
85
35
50
50-60
120
160
25
25

40
168
96
30
60
12
116
150
30
30

120
80
30
50
110
110
20
20

16
96
66
18
42
12
60
80
18
18

8.4 x 14
11.9 x 13.5
6 x 18.5
6x7
6 x 11.5
10.3 x 16.5
17.8 x 7.7
7.7 x 5.7
7.2 x 5.7

117
160
111
42
69
122
169
137
43
41

3
3
3
3
3
3
3
3
2.7
2.7

KRUNGTHEP WING
Singapore
Malaysia*
Indonesia*
Vietnam
Philippines*
Brunei*
Myanmar
Myanmar I
Myanmar II
Myanmar III

60
80
80
20
70
80
170
40
80
40

70
100
100
20
80
90
200
45
90
45

60
60
60
30
70
80
160
40
80
40

40
50
50
16
54
54
126
25
50
25

7.3 x 13
7.2 x 17.3
7.2 x 17.3
7.1 x 7.4
7.3 x 17.6
7.8 x 17.8
8 x 34.2
8 x 8.9
8 x 16.6
8 x 7.7

95
125
125
53
128
139
273.6
71.2
132.8
61.6

3
3
3
3
2.7
2.7
2.7
2.7
2.7
2.7

Venue

Shangri-La Wing
Grand Ballroom
Ballroom I
Ballroom II
Ballroom III
Ballroom
Lobby & Foyer

* Can be divided into two.

Dimensions

Area

Shangri-La Hotel, Bangkok has a total of 802 rooms including 72 suites, in two wings, the
Shangri-La and the Krungthep. It is the only riverside hotel that is adjacent to the Saphan Taksin
BTS SkyTrain station and offers sophisticated meeting facilities. Wi-Fi and high-speed broadband
connections are free of charge throughout the hotel.
Address :
Telephone :
E-mail :
Website :

89 Soi Wat Suan Plu, New Road, Bangrak, Bangkok 10500, Thailand
+66 2 236 7777
slbk@shangri-la.com
www.shangri-la.com

Restaurants and Bar
Restaurants / Bar

Cuisine

Capacity

Location

Volti ristorante & bar

Italian

163

Lobby level, Shangri-La Wing

NEXT2 Café

International

408

By the river

Salathip Restaurant

Thai

142

By the river

Horizon Cruise

International

150

Dinner cruise and private charter

Shang Palace Restaurant

Cantonese

296

Level 3, Shangri-La Wing

The Long Bar

Drinks, cocktails
and light dining

55

Lobby level, Shangri-La Wing

The Chocolate Boutique

Chocolate
and coffee drinks,
cake and pastries

22

Lobby level, Shangri-La Wing

Lobby Lounge

Drinks, light dinin
and afternoon tea

114

Lobby level, Shangri-La Wing

Riverside Lounge

Drinks
and light dining

120

Lobby level, Krungthep Wing

International
International business
business
can be
be difficult
difficult
can
For 49 years we’ve helped
British companies succeed
in global markets.
Let us help you.

Join
Join us.
us.

Visit
www.britishexpertise.org
V
isit w
ww.britishexpertise.org
Email
mail@britishexpertise.org
E
mail m
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T
Telephone
elephone +
+44
44 ((0)
0) 2200 77824
824 11920
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Doing Business in Thailand

Useful links

Country information:
BBC Website:
www.news.bbc.co.uk/1/hi/country_
profiles/default.stm

FCO Country Profile:
www.fco.gov.uk/en/travel-and-livingabroad/travel-advice-by-country/countryprofile/

Culture and communications:
CILT – National Centre for Languages Regional Language Network in your area:
www.cilt.org.uk/workplace/employer_
support/in_your_area.aspx
Customs & regulations:
HM Revenue & Customs:
www.hmrc.gov.uk

Economic information:
The Economist:
www.economist.com/countries
Trading Economics:
www.tradingeconomics.com

Export control:
Export Control Organisation:
www.gov.uk/beginners-guide-to-exportcontrols
Export finance and insurance:
British Insurance Brokers Association
(BIBA): www.biba.org.uk

UK Export Finance (formerly ECGD):
www.gov.uk/government/organisations/
uk-export-finance
Intellectual property:
Intellectual Property Office:
www.ipo.gov.uk

World Intellectual Property Organization
(WIPO):
www.wipo.int/treaties/en/text.jsp?file
_id=288514

Standard and technical regulations:
British Standards Institution (BSI):
www.bsigroup.com/en/sectorsandservices/
Disciplines/ImportExport/
Export Control Organisation (ECO):
www.gov.uk/government/organisations/
export-control-organisation
National Physical Laboratory:
www.npl.co.uk

Trade statistics:
HM Revenue and Customs (HMRC):
www.uktradeinfo.com/statistics/
buildyourowntables/pages/table.aspx
National Statistics Information:
www.statistics.gov.uk/hub/index.html
Office for National Statistics:
www.ons.gov.uk
Trade shows:
British Expertise Events:
www.britishexpertise.org

EventsEye.com online database:
www.eventseye.com
DIT Events Portal:
www.events.ukti.gov.uk

Travel advice:
FCO Travel:
www.gov.uk/browse/abroad

www.Thailand.DoingBusinessGuide.co.uk
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Getting UK businesses ready to sell overseas

What is Open to Export?

Open to Export is the online community helping UK businesses
get ready to sell overseas. Backed by Government and business,
we are a not for profit social enterprise dedicated to helping
UK companies grow through export.

For more information visit opentoexport.com

FCO Foreign Travel Insurance:
www.gov.uk/guidance/foreign-travelinsurance

Healthcare abroad:
Travel health: www.travelhealth.co.uk
TravelHealthPro:
www.travelhealthpro.org.uk/countryinformation

NHS (Scotland):
www.fitfortravel.nhs.uk/destinations.aspx

NHS Choices:
www.nhs.uk/NHSEngland/Healthcareabroad/Pages/Healthcareabroad.aspx

International trade:
British Chambers of Commerce (BCC):
www.britishchambers.org.uk

Gov.uk:
www.gov.uk/browse/business/
imports-exports

Institute of Directors (IoD): www.iod.com

Institute of Export (IOE): www.export.org.uk
International Monetary Fund (IMF):
www.imf.org/external/index.htm

Market Access database:
www.madb.europa.eu/madb/indexPubli.htm
Open to Export: www.opentoexport.com

Organisation for Economic Co-operation
and Development (OECD):
www.oecd.org

British Council: www.britishcouncil.org

Overseas business risk:
www.gov.uk/government/collections/
overseas-business-risk

Confederation of British Industry (CBI):
www.cbi.org.uk

Transparency International:
www.transparency.org

British Expertise: www.britishexpertise.org

Department for Business, Energy &
Industrial Strategy (BEIS):
www.gov.uk/government/organisations/
department-for-business-energy-andindustrial-strategy

Department for International Trade (DIT):
www.gov.uk/government/organisations/
department-for-international-trade
DIT e-exporting programme:
www.gov.uk/e-exporting

Trade Tariff: www.gov.uk/trade-tariff

UK Visas: www.gov.uk/government/
organisations/uk-visas-and-immigration
World Bank Group economy rankings:
www.doingbusiness.org/rankings

World Economic Forum Global
Competitiveness report:
www.weforum.org/reports/globalcompetitiveness-report2014-2015

Exporting is GREAT:
www.exportingisgreat.gov.uk

Foreign & Commonwealth Office (FCO):
www.gov.uk/government/organisations/
foreign-commonwealth-office
www.Thailand.DoingBusinessGuide.co.uk
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Thailand websites:

Bank of Thailand
www.bot.or.th/English/Pages/default.aspx
Mekong River Commission:
www.ffw.mrcmekong.org

Office of the Consumer Protection Board:
www.ocpb.go.th/ewtadmin/ewt/ocpb_eng/
main.php?filename=index___EN

Thailand Customs Department:
www.internet1.customs.go.th/wps/wcm/
connect/CustEn/Home/HomeWelCome

Thailand Ministry of Commerce:
www.thaifta.com/english/dtn/ftarta.html
Tourism Thailand:
www.tourismthailand.org

Royal Thai Embassy (UK):
www.thaiembassyuk.org.uk

Thailand Board of Investment (BOI):
www.boi.go.th/index.php?page=index&
language=en

Thai Department of Intellectual Property
(DIP): www.ipthailand.go.th/en

Thai Immigration Authority:
www.overstay.immigration.go.th/advice.html
Thai Industrial Standards Institute (TISI):
www.app.tisi.go.th
Thai Ministry of Education (MOE):
www.moe.go.th/en
Thai Ministry of Energy:
www.energy.go.th/2015/en

Thai Ministry of Finance:
www.fpo.go.th/FPO/index2.php

Thai Revenue Department:
www.rd.go.th/publish/6045.0.html

Visit the Website and download the free Mobile App

Trade Shows

A trade show is a method of promoting a business through the
exhibition of goods and services, an organised exhibition of
products, based on a central theme, where manufacturers
meet to show their products to potential buyers.
Taking part in overseas exhibitions is an effective way for you to test markets,
attract customers, appoint agents or distributors and make sales. DTI's Tradeshow
Access Programme (TAP) provides grant support for eligible SME firms to attend
trade shows overseas.
IOE’s events:
www.export.org.uk/latest-news/
international-trade-events
10 Times
(formerlyBizTradeShows.com):
www.10times.com/thailand
British Expertise events:
www.britishexpertise.org

EventsEye.com online database:
www.eventseye.com
Participation is usually as part of
a group, a great advantage for
inexperienced businesses, and
is usually led by one of DIT's
Accredited Trade Association (ATOs).
ATOs work with DIT to raise the
profile of UK groups and sectors at
key exhibitions. For more information
visit: www.gov.uk/guidance/
tradeshow-access-programme.

DIT online events search facility:
www.events.ukti.gov.uk

www.Thailand.DoingBusinessGuide.co.uk
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Simon Chicken – Event Director of Going
Global Live: Europe’s leading event for
expanding your business overseas
Hi Simon, can you tell us about
how Going Global Live started?
The Prysm Group had been running
The Business Show for 10 years. The
Business show is Europe’s largest event
helping UK based companies grow
domestically. It became apparent that
many of our 20,000+ visitors were looking
to expand internationally. There was a
need, and there was a gap in the market,
so we launched Going Global Live at
ExCeL in November 2014. We’ve done
4 events so far and currently (as of May
2016) working on the next show which
takes place on 17th & 18th November at
Olympia.

What can people expect to find at
Going Global Live?
Think of it as a trade show and conference.
Visitors who come to the event will get up
to date advice from world leading experts
on the most attractive markets and overseas opportunities, and be able to speak
to suppliers & service providers who can
help with the challenging project of
international expansion.

Why is it important for SMEs to
attend the event?
Research has shown businesses are 11%
more likely to survive if they export their
products, Great Britain is currently in a
fantastic position where we have good
trade deals in place and British products
are in high demand. At Going Global Live
we put all the suppliers and services
companies will need to meet in order for
them to achieve international expansion,
all under one roof. Trying to meet with all
of these people would take years to
arrange and do, at the event you can do it
in 2 days! If you are serious about taking
your business to the next level, the event
is a must attend.

If you were to start trading in a new
market, which country would that be
and why?
Iran. This is a massive market which is
just opening up, and I would want to get
there before my competitors. More
importantly, I need an excuse to put a trip
to Shiraz on business expenses. A city
that is famous for poetry, roses and wine
needs to be visited. I’m guessing the food
is unbelievable too.

Finally, what are you aims going
forward?
We’ve reached a point where the event
has firmly established itself. Visitors leave
our events with advice and knowledge
they need to grow their company’s further,
however we still feel the event can reach
a whole new height. So we’re expanding
the team and increasing the size of the
exhibition. The show has the potential to
be four times the size it is now, in terms
number of exhibitors, seminars, and
visitors at the event.

THAILAND

Disclaimer
Whereas every effort has been made to
ensure that the information given in this
Guide is accurate, neither International
Market Advisor (IMA), the Institute of
Export (IOE), the British Embassy Bangkok,
the Royal Thai Embassy London, Thailand
Board of Investment, the British Chamber
of Commerce Thailand (BCCT),
Department for International Trade (DIT),
or the Foreign & Commonwealth Office
(FCO), accept liability for any errors,
omissions or misleading statements and no
warranty is given or responsibility accepted
as to the standing of any individual, firm,
company or other organisation mentioned.

The purpose of the Doing Business Guides,
prepared by International Market Advisor
(IMA) is to provide information to help
recipients form their own judgments about
making business decisions as to whether
to invest or operate in a particular country.
The report's contents were believed
(at the time that the report was prepared)
to be reliable, but no representations or
warranties, express or implied, are made or
given by IMA, the IOE, the British Embassy
Bangkok, the Royal Thai Embassy London,
Thailand Board of Investment, BCCT,
DIT or the Foreign and Commonwealth
Office (FCO) as to the accuracy of the
report, its completeness or its suitability
for any purpose.

In particular, none of the report's contents
should be construed as advice or
solicitation to purchase or sell securities,
commodities or any other form of financial
instrument. No liability is accepted by IMA,
IOE, the British Embassy Bangkok, the
Royal Thai Embassy London, Thailand
Board of Investment, BCCT, DIT, or the
FCO for any loss or damage (whether
consequential or otherwise) which may
arise out of or in connection with the report.

No warranty is given, or responsibility
accepted as to the standing of any
individual, firm, company or other
organisation mentioned.

Contains public sector information licensed
under the Open Government Licence v3.0.

www.export.org.uk

Spreading
the word
We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.
• Membership supports all
aspects of your international
trade
• Leading UK authority on
trading globally
• Tailored training to support
your business needs
• Expert solutions for
international trade

Join us today: Call: +44(0)1733 404 400

email:

institute@export.org.uk

